
1 
 

Міністерство освіти і науки України 
Департамент освіти і науки 

Дніпропетровської обласної державної адміністрації  
Державний професійно-технічний навчальний заклад 

«Криворізький навчально-виробничий центр» 
 

 

 

  

 

НАВЧАЛЬНИЙ ПОСІБНИК З АНГЛІЙСЬКОЇ МОВИ 
ЗА ПРОФЕСІЙНИМ СПРЯМУВАННЯМ 

ДЛЯ ПРОФЕСІЙНИХ ТЕХНІЧНИХ НАВЧАЛЬНИХ ЗАКЛАДІВ 
АГЕНТ З ОРГАНІЗАЦІЇ ТУРИЗМУ. АДМІНІСТРАТОР  

 

 

                                                                          Підготували: 
викладачі іноземної мови 

Сафронова І. О. 
Іванова О. І.  

 
Номінація: 

Упровадження інноваційних освітніх і  
виробничих технологій  ефективний засіб  

підвищення якості підготовки кваліфікованих кадрів 

 

м. Кривий Ріг 
2019 р 

 



2 
 

ЗМІСТ  
 

 
1 ПЕРЕДМОВА………………………………………………………………………………………. 3 

2 PART 1. TOURISM AGENT……………………………………………………………………….. 4 

3 WHAT IS TOURISM ?........................................................................................................................ 4 

4 PROFESSIONS IN TOURISM…………………………………………………………………….. 6 

5 THE INTERNET IN THE TOURISM AND HOTEL INDUSTRY………………………………… 10 

6 HISTORY OF TOURISM…………………………………………………………………………... 11 

7 TOURISM GEOGRAPHY…………………………………………………………………………. 13 

8 TYPES OF TOURISM……………………………………………………………………………… 18 

9 AT THE AIRPORT………………………………………………………………………………….. 21 

10 PART II. ADMINISTRATOR………………………………………………………………………. 28 

11 DIFFERENT TYPES OF ACCOMMODATIONS…………………………………………………. 32 

12 RESTAURANT SERVICE………………………………………………………………………….. 36 

13 PAYMENT METHOD TYPES………………………………………………………………  42 

 

 

 

 

 

 

 

 

 

 

 



3 
 

ПЕРЕДМОВА 
 

        Пропонований  навчальний посібник  розраховано на педагогічну сферу використання. У 
даному посібнику  подано тексти з професійно орієнтованої тематики.  Він сприятиме систематизації 
знань студентів з іноземної мови професійного спрямування, формуванню навичок та розвитку вмінь 
читання, аудіювання, говоріння, письма та перекладу, а також набуттю іншомовної професійної 
компетенції.  

Метою даного навчального посібника є навчання учнів спеціальностей “Агент з організації 
туризму. Адміністратор”, а саме практичного володіння іноземною мовою в обсязі, необхідному для 
ведення бесіди у сферах ситуативного та професійного спілкування з метою одержання інформації. 

Навчальний посібник укладено у двох частинах. “Агент з організації туризму” та 
“Адміністратор” 

Посібник створений відповідно до програми з іноземних мов для професійно-технічних 
навчальних закладів. Даний посібник адресовано учням, викладачам і майстрам професійно-
технічних навчальних закладів з професії “Агент з організації туризму” та “Адміністратор” і може 
бути також використований  як електронний посібник на уроках англійської мови.  

Цінність даного навчального посібника полягає у професійному спрямуванні іноземної мови  
відповідно до професій, за якими здійснюється підготовка учнів у ДПТНЗ «КНВЦ».  

Посібник апробований на базі ДПТНЗ «Криворізький навчально-виробничий центр»  та 
сприяв позитивній динаміці змін якості навчально-виробничого процессу. 
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PART I. TOURISM AGENT 

WHAT IS TOURISM? 

               

Topical vocabulary 
 

1. recreational – розважальний  
recreational facilities – місця відпочинку та розваг  
2. leisure – дозвілля, вільний час  
at leisure – на дозвіллі  
leisure time – вільний час  
3. purpose – намір, мета  
4. environment – оточення, навколишнє оточення  
5. wealthy – багатий, заможний  
6. distant – далекий, далекий  
distant relatives – далекий родич  
7. cuisine – кухня  
French cuisine – французька кухня  
8. coastal – береговий 
9. resort – курорт  
10. arrival – прибуття, прийняття 
 11. growth – зростання, розвиток, приріст  
12. demand – вимога 
13. recover – знаходити знову, одужувати, регенерувати  
14. loss – втрата, пропажа, втрата, шкоди  
15. recession – спад, зниження  
16. suffer – страждати, відчувати, терпіти  
17. slowdown – уповільнення, зниження темпу  
18. vital – життєвий, насущний  
vital power – життєва енергія  
19. recognize – дізнаватися, визнавати, висловлювати схвалення  
20. essential – необхідний, цінний, істотний  
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1. Read and translate the text 

Tourism is travel for recreational, leisure or business purposes. The World Tourism Organization 
defines tourists as people “traveling to and staying in places outside their usual environment for not more 
than one year for leisure, business and other purposes”. 

Wealthy people have always travelled to 
distant parts of the world, to see great buildings, 
works of art, learn new languages, new cultures and 
to  taste  different  cuisines.  Long  ago,  at  the  time  of  
the Roman Republic, places such as Baiae were 
popular coastal resorts for the rich. The word tourist 
was used by 1772 and tourism by 1811.  

Tourism has become a popular global leisure 
activity. In 2011, there were over 983 million 
international tourist arrivals worldwide, representing 
a growth of 4.6% when compared to 940 million in 
2010. In 2011, international travel demand 

continued to recover from the losses resulting from the late-2000s recession, where tourism suffered a strong 
slowdown from the second half of 2008 through the end of 2009.  

Tourism is important, and in some cases, vital for many countries. It was recognized in the Manila 
Declaration on World Tourism of 1980 as “an activity essential  to the life of nations” because of its  direct  
effects on the social, cultural, educational and economic sectors of national societies and on their 
international relations. Tourism brings in large amounts of income in payment for goods and services 
available, accounting for 30% of the world's exports of services, and 6% of overall exports of goods and 
services. It also creates opportunities for employment in the service sector of the economy, associated with 
tourism. These service industries include transportation services, such as airlines, cruise ships and taxicabs; 
hospitality services, such as accommodations, including hotels and resorts; and entertainment, such as 
amusement parks, casinos, shopping malls, music and theatres. 

In 1994, the United Nations classified  three  forms  of  tourism  in  its  Recommendations on Tourism 
Statistics:  

· Domestic tourism, involving residents of the given country traveling only within this country.  
· Inbound tourism, involving non-residents traveling in the given country.  
· Outbound tourism, involving residents traveling in another country.  
Tourists have a wide range of budgets and tastes, and a wide variety of resorts and hotels have 

developed to cater for them. For example, some people prefer simple beach vacations, while others want 
more specialised holidays, quieter resorts, family-oriented holidays. 

The  developments  in  technology  and  transport  infrastructure,  such  as  jumbo  jets, low-cost airlines 
and more accessible airports have made many types of tourism more affordable. There have also been 
changes in lifestyle, for example some retirement-age people sustain year round tourism. This is facilitated 
by internet sales of tourist services.  

 
Exercise 1. Comprehension questions. 

1. What is tourism? 
2. What have wealthy people done? 
3. Why has tourism become a popular global leisure activity? 
4. Why is tourism important and vital for many countries? 
5. How are tourism classified? 
6. What have made tourism more affordable? 
7. What opportunities does tourism create? 

                                           

         

http://en.wikipedia.org/wiki/Travel
http://en.wikipedia.org/wiki/Recreation
http://en.wikipedia.org/wiki/Leisure
http://en.wikipedia.org/wiki/Business
http://en.wikipedia.org/wiki/World_Tourism_Organization
http://en.wikipedia.org/wiki/Multilingualism
http://en.wikipedia.org/wiki/Cuisine
http://en.wikipedia.org/wiki/Roman_Republic
http://en.wikipedia.org/wiki/Roman_Republic
http://en.wikipedia.org/wiki/Baiae
http://en.wikipedia.org/wiki/Travel_behavior
http://en.wikipedia.org/wiki/Late-2000s_recession
http://en.wikipedia.org/wiki/Late-2000s_recession
http://en.wikipedia.org/wiki/List_of_sovereign_states
http://en.wikipedia.org/wiki/Goods_and_services
http://en.wikipedia.org/wiki/Export
http://en.wikipedia.org/wiki/Employment
http://en.wikipedia.org/wiki/Tertiary_sector_of_the_economy
http://en.wikipedia.org/wiki/Transport
http://en.wikipedia.org/wiki/Airline
http://en.wikipedia.org/wiki/Cruise_ship
http://en.wikipedia.org/wiki/Taxicab
http://en.wikipedia.org/wiki/Hospitality_service
http://en.wikipedia.org/wiki/Lodging
http://en.wikipedia.org/wiki/Hotel
http://en.wikipedia.org/wiki/Resort
http://en.wikipedia.org/wiki/Amusement_park
http://en.wikipedia.org/wiki/Casino
http://en.wikipedia.org/wiki/Shopping_mall
http://en.wikipedia.org/wiki/Theatre
http://en.wikipedia.org/wiki/United_Nations
http://en.wikipedia.org/wiki/Wide-body_aircraft
http://en.wikipedia.org/wiki/Low-cost_carrier
http://en.wikipedia.org/wiki/Accessible_tourism
http://en.wikipedia.org/wiki/Airport
http://en.wikipedia.org/wiki/Electronic_commerce
http://en.wikipedia.org/wiki/List_of_sovereign_states
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Exercise 2. Read the words and word combinations and give the Ukrainian equivalents from 
the right-hand column. 

1. recreational facilities                            a. курорт 
2. at leisure                                               b. місця відпочинку та розваг 
3. purpose                                                 c. зростання, розвиток, приріст 
4. wealthy                                                 d. на дозвіллі 
5. distant relatives                                     e. знаходити знову, одужувати 
6. French cuisine                                       f. намір, мета 
7. resort                                                     g. спад, зниження 
8. growth                                                   h. багатий, заможний 
9. recover                                                  i. уповільнення, зниження темпу 
10. recession                                             j. далекий родич 
11. slowdown                                            k. життєва енергія 
12. vital power                                          l. французька кухня 
 
 
 

PROFESSIONS IN TOURISM 

1. Translate and discuss the texts. 

 
TOUR GUIDE 

A tour guide is a person who guides visitors in 
their language (or the language of their choice) and 
presents the cultural and natural sights of the area. 
He/She must possess specific qualification usually 
issued by a proper authority. Tour guides help 
travellers understand the culture of the region visited 
and the way of life of the people living there. They 
lead groups of tourists around a town, a museum or 
another tourist venue. They are expected to know a lot 
about history and culture of the places visited. Tour 

guides lead groups abroad, act as interpreters for the group and organizers on behalf of the holiday company. 
Their knowledge of languages and organizational ability are important.  

Tasks:  
- plan, organize and conduct tours and cruises for individuals and groups;  
- arrange for accommodation, transportation, equipment;  
- give advice on sightseeing and shopping;  
- lead guests to site locations and describe them;  
- plan tour itineraries;  
- resolve problems with itineraries, accommodation or service;  
- evaluate services received and report to tour organizers. 

 

TRAVEL AGENCY MANAGER 

Travel agency managers offer consumer or business travel products. Responsibilities include sales 
development, staff/financial management and daily operational management. They must be able to offer 
professional and competitive travel products as the competition is increasing and there are various travel 
options. The managers have to develop strategies to hit the sales targets, including promoting and marketing 
business, finding new and “niche” markets, managing budgets and maintaining statistical and financial 
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records, selling travel products and tour packages, visiting new destinations to gain information, dealing 
with  customer  enquiries  and  overseeing  the  efficient  running  of  the  business.  The  travel  agency  manager  
also deals with the staff issues of the agency. He/She motivates the sales staff to hit their targets, meets with 
team leaders on a regular basis, meets company directors to be advised on strategy, oversees the recruitment 
and selection of the staff as well as staff training, organizes bonus schemes and competitions and deals with 
disciplinary matters and customer complaints. Online booking has become a serious competition to travel 
agencies staff as it has been increasing rapidly. 

 
TRAVEL AGENT 

Travel agents help travellers with information with the aim to make the best possible travel 
arrangements. They offer advice and make arrangements for transportation, accommodation, car rentals and 
tours. They make bookings for cruise lines. Resorts use travel agents to promote their travel packages. They 
are expected to know about tourist destinations and be able to advise travellers about them (required 
documents, weather, local customs, attractions, events, currency exchange rates). They gain this information 
by visiting the destinations themselves to test the quality of the hotels, comfort and cleanliness, but they also 
use a number of published and computer-based sources of information (departure and arrival times, fares, 
quality of hotels, group discounts). They often make presentations to special-interest groups. Many travel 
agents specialize in specific destinations or in selling to particular groups. On-line reservations are powerful 
competition, but most people still like to arrange their journeys by means of personal contact with a travel 
agent. The work of a travel agent is mostly carried out in an office, conferring with clients, filling out forms, 
contacting  hotels  and  airlines  and  promoting  tours.  They  work  with  computers  all  the  time  and  are  often  
under pressure during travel emergencies and peak vacation times. Therefore, communication and computer 
skills are essential for a travel agent. The education required is a high school diploma, but many travel 
agencies demand a college degree and business experience. Training is usually provided on the job. Travel 
agents must be well-organized, accurate, professional and courteous when dealing with clients. Personal 
travel experience is also very useful. 
 

AMUSEMENT AND RECREATION WORKER 

They perform different duties at amusement or recreation facilities, schedule the use of recreation 
facilities and provide equipment to participant of sports or recreational activities. They also monitor the 
adherence to rules and safety procedures, sell tickets to customers, clean the sporting equipment and 
grounds, operate machines to prepare the sports grounds, inspect the equipment to detect wear and damage, 
perform minor repairs and the maintenance of the equipment, operate mechanical devices in amusement 
parks or recreation areas, sell and serve refreshments to customers. They must be communicative and know 
the principles for providing customer and personal services. 

People performing this job must be reliable, responsible, cooperative and must fulfill obligations. 
 

CRUISE RESERVATIONS AGENT 

Cruises are practically never booked on-line, travellers like to book them through travel agencies, 
preferably with cruise specialists. A cruise reservations agent informs customers about cruise vacations and 
accommodation options available and advises them to select a cruise which best meets their desires. He/She 
also provides information about customs, documents and money exchange rates. People holding this job 
must possess computer skills, good communication abilities, must be well-organized, accurate, efficient in 
team work and fluent in a second language. A high school diploma is the minimum standard, specialized 
training or a college education is desirable. 
 

TOURIST INFORMATION CENTRE MANAGER 



8 
 

Tourist informations centers (TICs) provide information and advice about visitor attractions, events, 
accommodation, transport and other facilities in the local area and nationwide. The managers of TICs are 
responsible for the recruitment and training of staff, purchasing items for sale and smooth running of their 
centre. They must be good at planning and predicting travellers needs. They are responsible for dealing with 
enquiries in person, by post, e-mail and phone, gathering information about visitor attractions, keeping up-
to-date with changes in tourist events, coordinating the staff's work, identifying commercial opportunities to 
earn money, control the centre's budget, implement health and safety regulations. 

 

THE ANIMATOR 

The animator organizes and provides entertainments for guests in a hotel or a holiday resort. He also 
organizes entertainment programmes for passengers on a cruise ship. 

The animator organizes and conducts parties, shows, sports or arts contests, games for children and 
grown-ups. He involves guests in action: games and shows. 

The chief animator is also called the social director. He communicates with guests a lot. 
The animator speaks a few foreign languages. He communicates with guests in their native languages. 
The animator not only speaks well. He is very artistic. He usually dances well, sings well and acts like an 
actor. 

The animator is an easy-going person. He is a pretty good mixer. 
The animator is the main entertainer in the tourist industry. 
 

2. Guess: 

1. He decides on prices and discounts because he is a tourism manager. (Who, Why) 
2. They arrange entertainment programs because they are animators. (What, Why) 
3. He is an experienced tour operator. (Who, What kind of...) 
4. They are our new suppliers. (Who, What) 
5. This tour operator pays us a 10 per cent commission. (Who, What] 
6. Our tour operators develop new tours every season. (What, How often) 
7. The booking agent handles bookings over the phone. (Who, How) 
8. She is often away on business because she is a tour operator. (How often, Why) 
9. You advertise your tour packages in mass media every month. (Where, When) 
10. Travel agents always provide a travel insurance with the tour package. (Who, What kind of...) 
11. They have customers every day. (When, How often) 
12. The animator entertains passengers on a cruise ship. (Whom, Where) 

 
3.Open the brackets: 

1. The tour guide (to speak) a few foreign languages. 
2. The guide (not to know) all the sights in our destination. She (not to be) a local guide. 
3. How often you (to travel) on business? 
4. You (to be) a ticket agent? - No, I (to be) a travel consultant. 
5. The chief animator (to supervise) the staff of animators? 
6. How tour operators (to sell) their tour packages? 
7. Travel agents (not to develop) tour packages. 
8. Your travel agency (to sell) separate services? - Yes, it (to do).But we (not to offer) car rentals. 
9. Where you (to find) your customers? 
10. Your travel consultant (to be) in the office? - No, he (not to be) in. He (to be) away on business. 
11. Her friends (to be) guides or interpreters? 
12. Her friends (to work) or (to study)? 
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4.Translate into English: 

1. Менеджер з туризму управляє туристичною компанією. Він приймає рішення про тури, 
ціни та знижки. Він управляє персоналом компанії. Він не завжди знаходиться в офісі. Він часто 
їздить у справах. 

2. Я - гід-перекладач. Я не працюю в туристичній компанії. Я займаюся туристичними 
групами.  Я проводжу екскурсії.  Я часто відповідаю на питання туристів.  Я багато перекладаю з 
однієї мови на іншу. 

3. Чим займається туроператор? Де він працює? - Туроператор - головний виробник в 
індустрії туризму. Він працює з постачальниками і розробляє пакети турів. Він реалізує пакети турів 
оптом. Іноді туроператор продає тури і роздріб. 

4. А хто такі аніматори? Чим вони займаються? - Аніматори організовують і проводять 
розважальні програми. Вони залучають гостей в дію. Аніматори дуже артистичні. Зазвичай вони 
дуже товариські люди. Вони добре говорять рідною та іноземною мовами. 

5. Турагент не розробляє тури. Турагент продає пакети турів клієнтам в роздріб. Турагент 
також пропонує різні окремі послуги. - Які послуги надає турагент? Турагент надає квитки, екскурсії, 
оренду автомобілів, страховку.  

5. Translate into Ukrainian: 

1) Certain types of travellers excluded from the category of “tourist” are refugees, migrants, 
members of armed forces, diplomats, etc. 

2) Basic definitions of tourism established at the United Nations were revised and updated at the 
World Tourism Organization. 

3) Although equipped with up-to-date facilities all rooms are not comfortable. 
4) A room separated into three areas is used as one function room. 
5) When classified as same-day visitors, travellers spend the night on ship. 
6) The economic impact of the international excursionist is very important to small isolated 

countries. 
7) Designed and decorated in a typical Polynesian style, the hotel comprises 200 rooms. 
8) Located just in the front of the beach, a club offers various kinds of facilities. 
9) If tired we refuse to go for a walk. 

 

6. Answer the questions: 

1. Name some professions in tourism. 
2. What are the principal tasks of a tour guide?  
3. What personal characteristics must a tour guide have?  
4. What kind of knowledge must a tour guide have?  
5. Which special skills are required for this job?  
6. Name some responsibilities of a travel agency manager.  
7. What information does a travel agent provide for travellers?  
8. Which personal characteristics must a travel agent posess?  
9. What are the duties of amusement and recreation workers?  
10.Why is the job of a cruise reservation agent still necessary today?  
11.What must a cruise reservation agent be like?  
12.What information do tourist information centres provide?  
13.What are their managers responsible for? 
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THE INTERNET IN THE TOURISM AND HOTEL INDUSTRY 

 
Tourism and the hotel industry depend progressively on the resource of new information technology 

to follow and update the tools which allow an efficient development of activities in each section of the hotel 
leading to better results for its management (Matoso, 1996). According to Phillips and Moutinho (1998) and 
Sheldon (1997), IT is one of the critical factors of success in the hotel industry. 

During the 80's and 90's, several authors from companies and universities had foreseen that as new 
technologies were increasingly used, hotels would benefit in a great range of situations. For example, better 
qualified services for customers, increased sales and profits, efficiency in operation and integration of hotel 
sectors, quick communication and cost reduction (Van Hoof et al., 1995; Laudon & Laudon, 1999). 
Technological applications enable information and knowledge to bring competitive advantage to the future 
profile of the hotel. The “Age of Information” idea is that the most modern companies will build their 
success upon the amount of knowledge they have about their clients as well as give information on their 
products and services and how they will profit in this new environment (Olsen & Connoly, 2000). 
The Internet as a mean of communication gives several advantages or benefits comparing to other vehicles. 
According to Lage (2000), when it comes to the tourist area, the main points are: the new relationship 
between consumers and companies, marketing for actively participating consumers, the importance of 
detailed information, self-service application, credibility and agility of communication. 

In  a  specific  way,  the  Internet  provides  an  expansion  on  hotel  services  changing  this  industry  and  
giving new opportunities to clients thus being a new channel to be developed. Besides on-line reservation 
services, the Internet allows hotel to sell their services and charge them electronically and to offer new 
products through the World Wide Web (Laudon & Laudon, 1999; Blank, 2000). 

Through the Web, the user can check a hotel's location, compare rates, see pictures and watch videos, 
get tourist destination information and about other facilities, check room availability, book and confirm their 
booking for the amount of time they want to stay, among other services. Hence, the interactivity of the Web 
provides an ideal medium for distributing accommodations online, consolidating itself as a very adequate 
platform for bringing information and services to the client in a very straightforward, efficient and quick 
way (Flecha & Damiani, 2000; Hotels, 2001). 

Tourism is among the largest on-line industries and is one of the most important kinds of commerce 
through the Web. It corresponds to almost 40 percent of all global electronic commerce transactions 
(Werthner & Klein, 1999; Scottish Executive, 2000). Therefore, the data shows that all major companies 
linked to the tourism industry (hotels, agencies, air companies, rentals) do possess some kind of e-commerce 
activity through the Web (O'Connor, 1999). The Internet is probably the newest star on communication and 
it is extremely valuable on tourism industry. The use of the Internet and the World Wide Web is spreading 
quickly on most developments of the consumer's access area to travel databases. There are hundreds of 
thousands of suppliers' homepages, associations, e-news, newsgroups and chats for the travel and tourism 
community. This bunch of technologies provides many opportunities for the industry to interact with its 
consumers and suppliers. It is also possible that, through information technology, products and services may 
be personalized according to the tourist needs, and thus, becoming a differential feature for those who adopt 
it (Sheldon, 1997; Buhalis, 1998). 
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The purchase of products and services through the Internet is revolutionizing the world of business 
and people's lives as well. For some clients, it is more comfortable to book an air ticket through the company 
homepage than going to the travel agency (Franco Jr., 2001). 

No technology had ever had such full acceptance to allow that to happen. As the Internet began and 
grew,  the  use  of  such  technologies  at  home  or  work  and  the  new  opportunities  that  arose  from  the  lower  
costs in telecommunication equipment made it possible for suppliers to distribute information to their clients 
and process reservations directly with the clients (O'Connor, 2001). So, it became easy for IT to link clients 
to suppliers and thus, many new ways of doing business were created, reshaping the industry and creating 
new intermediates in tourism industry. According to Jeong and Lambert (2001), the Internet has already 
modified the competitive strategy of some hotels. It is through the Internet that the client can have a “self-
understanding” in a service that is being offered to him in a more efficient way. In hotels, check-in processes 
can already be completely automatic, from the Internet booking until the moment the client takes his keys in 
an automatic dispenser. The result is that clients can become more informed and willing to have quick 
answers from the orders on-line. 

From the theoretical fundaments and similar studies briefly presented above, a frame been developed 
for the research aiming at three targets to be explored through the five dimensions of analysis that build the 
construct “The perception of the importance of Internet use”: efficiency, access, mean of communication, 
benefits and difficulties. 

On the other hand, to relate these dimensions of Internet use to conditioning factors, the model 
suggests a group of four variables: two on organizational level (Hotel Rate and Number of Rooms) and two 
on an individual level (Managers' Age and Hotel Experience). 
 

HISTORY OF TOURISM 

 

 

 

 

 

 

 

 

 

 

 

1. Read the texts and translate them. Discuss the texts: 

HOW IT ALL STARTED 

People started travelling long ago. The first travellers were nomads and pilgrims, merchants and 
traders. They travelled along rivers, lakes and seas. The first travellers used simple means of travelling: 
boats and ferries on the water and camels in the desert. 

The most famous travellers were explorers. Among them were Marco Polo from Venice in the 13th 
century, Afanasy Nikitin from Russia, Christopher Columbus and Vasco de Gama from Portugal in the 15th 
century, Magellan from Spain and Amerigo Vespucci from Italy in the 16th century, James Cook from 
England in the 18th century and other adventurers from Spain, Italy, Portugal, France, England and Holland. 
They made journeys to Asia, Africa and America. 
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Travel grew and developed as long as means of transport kept on growing. 
With  the  19th  century  the  age  of  modern  trains  came.  In  the  late  19th  century  the  first  motor-cars  

appeared. 
The age of airplanes changed travel crucially. In the early 20th century jet planes emerged. They 

made air travel available to all people. Air travel is the fastest and the most convenient mode of travelling. 
No place in the world is more than 24 hours away by jet. Passengers eat, sleep, watch movies, listen to 
music on airplanes. 

 

TOURISM IN THE 19TH CENTURY 

In the 19th century tourism was mainly for the rich. They had enough money and spare time for 
travelling. 

Not many working people in Europe had paid holidays. 
Well-to-do people used to take tours to France, Germany, Switzerland and Austria. They spent time 

at  famous  sea  resorts  in  France.  They  went  to  health  resorts  and  spas  of  Germany  for  recreation  and  
treatment. They travelled to the resorts in the mountains of Switzerland and Austria. 

In the early 19th century tourists used to travel by trains and steamships. 
In the first half of the 19th century steamships used to move within inland waterways only. But in the 

second half of the century they started covering longer distances. The steamships carried passengers on all 
oceans and seas of the world. 

THOMAS COOK COMPANY 

Thomas Cook Company is the oldest travel company in the world. As a matter of fact, Thomas Cook 
from England opened the age of organized tourism. 

It started in 1841 when Thomas Cook arranged the first trip for 570 Englishmen by railway. 
In 1843 Thomas Cook organized the first group tour by train. This time he provided tourists with meals and 
tickets for the races. So it was the first package tour. 

Later on Thomas Cook made arrangements for organized visits to the First International Industrial 
Exhibition. The Exhibition opened in London -in 1851. The tourists came from different parts of England. 
All those were domestic tours. However, Thomas Cook decided not to stick to domestic tourism within his 
country only. Four years later, in 1855 he arranged the first overseas trip. It was a tour to the Exhibition in 
Paris. After that regular tourist trips started to other countries of Europe. 

Thomas Cook continued expanding his travel business. In 1866 he arranged the first trip of two 
groups of Englishmen to the USA. 

Thomas Cook set up the first travel agency. 
Thomas Cook Company is still very active on the travel market. .It is both a tour operator and a 

travel agency. But now two German companies own it. 
Tourism is global nowadays. Tourist boom started in the 1960s. 

In 1963 the United Nations conference on international travel and tourism took place in Rome. 
The  General  Assembly  of  the  UN  proclaimed  1967  as  the  Year  of  International  Tourism.  
In 1975 the United Nations established the World Tourist Organization (WTO). It emerged on the basis of 
the International Union of Official Tourist Organizations. 

The WTO is the international intergovernmental organization. Actually, it is a worldwide group of 
government travel organizations. It deals with promoting tourism throughout the world. It assists countries 
in the development of national tourism. 

The supreme body of the WTO is the General Assembly. It  holds its  sessions every two years.  The 
General Assembly elects the General Secretary for the period of four years. 

The World Tourist Organization cooperates with the United Nations and many government and non-
government organizations. 

2.Finish the sentences: 

1. Tour operators publish colorful....... 
2. There are ...... and shipping companies among major tour operators. 
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3. Tourist information office clerks give .. to customers on passports and visas, luggage and the 
Customs. 
4. Travel agencies make individual travel.... 
5.A sales outlet clerk sells tickets and tours, collects money and gives …herself. 
6. People who work for themselves are called... 
7. Tour operators always do market.. when they develop tours. 
8. There are..... among tour operators' products. 
9....... give free-lancers a permission to work. 
10. There are .... with booklets and folders at travel agencies and their outlets. 
I1. Free-lancers are registered and they pay.... 
12. Major tourist companies branch out and have... 
13. Some tourist companies are members of.... 
14.There are hotel rooms, train and ....... among separate tourist services. 
15. Most free-lancers work in...... 

 

TOURISM GEOGRAPHY 

There are many theories and 
definitions to what can be 
understood through the term of 
tourism geography and researchers 
are still debating on what is and 
isn’t included in this rather large 
field of study. The content of 
tourism geography is complex, 
making a connection between the 
two concepts of geography and 
tourism, being rather new compared 
especially  with  the  term  of  
geography. The beginning of the 
science can be traced at the 

beginning of the 20th century, although tourism was being used inside the study of geography long before. 
By the 1950s, tourism geography began to be accepted as its own domain, especially in scientific works 
from USA and Germany. The first definitions were pretty vague and incomplete, G. Chabot (1964) stating 
that geography and tourism are two terms predestined to be joined because every geographer has to 
necessarily be doubled by the qualities of a tourist and also reciprocally, we can say that in every tourist 
there is a hidden geographer, because the intelligent tourist is actually a geographer that has not discovered 
himself. As more and more researchers began to study this new field, the accuracy and depth of the 
definitions began to improve. 
 

The Role of Tourism Geography 

As the importance and popularity of tourism increased, especially in the last two or three decades, 
becoming one of the biggest industries in the world, so did the role of tourism in geography and its study. 
While before there were few mentions of tourism related facts in any book or research of geography, today 
we cannot imagine any geographical descriptions without a separate chapter on tourism. Still rather raw and 
simple, L. Merlo (1969) considers this science as being a branch of geography that studies the position and 
appearance of tourist centers, their individual natural and cultural-historical characteristics, the attractions 
and traditions in the context of the area where they are found, the transportation network assuring the 
accessibility and the links with other tourist centers. Tourism is essentially a geographical phenomenon, 
regarding the transfer of people and services through space and time, so a special domain dedicated to the 
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research of the interconnections between tourism and geography was inevitable. Although the scientific field 
is new, the connections of geography and travel can be traced to ancient times, when geographers had no 
other way of describing the world than traveling and seeing it for themselves. 

International Tourism 

Nowadays, international tourism is the biggest industry in the world. Unfortunately, international 
tourism creates tension rather than understanding between people from different cultures. To what extent do 
you agree or disagree with this opinion? 

Globalization makes the world seem smaller and encourages people's mobility on a global scale. 
International tourism which becomes increasingly popular, is considered both vitally important for a better 
mutual understanding between nations and harmful in that it creates cultural conflicts. On the one hand, it is 
justified that global tourism promotes and encourages a better understanding between people from different 
cultures. As a saying goes, travel broadens the mind, tourists to a country can learn much about the host 
culture, and local people. Unlike cultural knowledge attained from books, experience in the real contexts is 
much more vivid and all-sided. More importantly, a visit strengthens the two-way communication between 
visitors  and  local  people,  which  broadens  the  mind  of  not  only  travellers  but  also  the  host.  As  a  result,  a  
better mutual understanding between them is attainable. Responding to the tourism advocates, some people 
argue that international tourism, on the other hand, leads to conflicts. As a matter of fact, tourism is 
sometimes simply considered a means of entertainment, not a form of education. Thus, tourists may pack 
their luggage without an intention of opening their mind, but for relaxation only. In fact, many tourists and 
local people are not ready for cultural communication because they lack certain knowledge such as special 
customs in other cultures, languages, etc. Therefore, they are likely to misunderstand each other and 
experience communication breakdown which may lead to cultural conflicts.  

Sightseeing in Britain 

The United Kingdom of Great Britain and Northern Ireland is a country of strong attraction for 
tourists. The charm of it lies in its variety of scenery: the finest combination of sea, highland and valleys, 
lakes and rivers, fields and meadows. Englishmen like their parks and gardens. The art of gardening has a 
very  old  tradition  in  England.  Their  parks  are  pieces  of  the  country  left  in  the  middle  of  town  while  the  
English country looks parklike. 

The UK is the country with a long and exciting history and a rich cultural heritage. People from 
different corners of our planet go there to see Stonehenge, a relic of an ancient civilization, Loch Ness and 
its legendary monster, the Royal residence and numerous castles. The cities and towns of Britain – London, 
Glasgow, Edinburgh, Oxford and Cambridge and many others – present a lot of interest to foreigners. 
Stonehenge is the most famous prehistoric monument in Britain. The number of visitors who come to see it 
increases year after year. Stonehenge is located in the middle of Salisbury plain, England, and it won’t take 
you long to get there by car or coach from London. Stonehenge is not a single structure, but the arrangement 
of large stones that were built over a period of approximately 1,500 years. Today it is widely believed that 
Neolithic peoples of the British Isles began constructing the monument about 5,000 years ago. 
Stratford-upon-Avon, where Shakespeare was born, is now one of the most popular tourist centres. People 
from all over the world come to see Shakespeare's birthplace. There are a lot of relics in the town associated 
with Shakespeare and his immortal works: the Grammar School where he studied, the church where he was 
buried, the Royal Shakespeare Theatre. The town is famous for its great Shakespeare festivals which are 
held annually from April to September. No other part of the country is so unmistakably English. 
Only eight miles away from Stratford-upon-Avon there is another place which attracts a lot of visitors – the 
ancient town of Warwick dominated by one of the finest medieval castles in Great Britain. It contains an 
excellent collection of arms, armour and paintings. 

Another popular tourist centre is the city of York which is unique in having evidence of occupation 
throughout  the  ages  from  Roman,  Saxon  and  Viking  times  to  the  present  day.  York  has  a  lot  of  world  
famous attractions offering something for everyone. It has the largest cathedral in Northern Europe which is 
800 years old. The Viking Centre in York brings the visitors face to face with real characters from the city's 
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Viking past. The National Railway Museum, the largest of its kind in the world, provides a vast collection of 
engines and Royal carriages. 

Tourism is one of the most important industries in Scotland. Tourists from all over the world come to 
enjoy the beauty of Scottish scenery, to walk among heather-covered hills, to visit ancient historic castles, to 
eat Scottish salmon, to see Scotsmen in kilts playing bagpipes, although only a few Scots wear kilts these 
days. 

Vocabulary 

1. armour – обладунки 
2. arms – зброя 
3. heritage – спадщина 
4. immortal – безсмертний 
5. manuscript – рукопис 
6. masterpiece – шедевр 
7. medieval – середньовічний 
8. relic – реліквія 
9. bagpipes – волинка 
10. do sights – оглядати пам'ятки 

1. Answer the questions. 

1. Why does Britain attract many visitors? 
2. What places of interest can visitors see in the UK? 
3. What do you know about Stonehenge? 
4. What is Stratford-upon-Avon famous for? 
5. What does the ancient town of Warwick house? 
6. What is the city of York unique in? 
7. What is one of the most important industries of Scotland and why? 

2. Make up situations using the following words and word combinations: 

a) to do sights 
to attract visitors 
to have a tradition 
to present a lot of interest 
to have a rich heritage 

b) a prehistoric monument 
to be located 
to get by car 
the arrangement of stones 
a relic of an ancient civilization 
to be built 

c) to see Shakespeare’s birthplace 
a lot of relics 
to be buried 
to be associated with 
to be held annually 
to be famous for 
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d) a popular tourist centre 
to be unique in 
to offer 
to have evidence of 
to provide a collection 

e) to enjoy the beauty of Scotland 
to walk among 
to play bagpipes 
to wear kilts 

3. Class improvisation. 

1. You  have  just  returned  from  the  UK  where  you  spent  your  holidays.  Share  your  impressions  with  
your fellow students. 

2. Your friend has just returned from his working holiday in England. You were in England last year. 
Share your impressions. 

3. If you were planning to visit the UK, what part of the country would you choose? Give your reasons. 
Try to persuade your friend to go with you to this particular area for a holiday. 

4. Bearing in mind its climate and general character which part of Britain would you choose to live in? 
Is it the same part that you would like to visit for a holiday? Why (not)? Give your reasons. 

4. Class Communication 

Act out a talk between a Belarusian student and a British student. The former wants to acquire some 
information about Britain. 

 
LONDON 

Vocabulary: 

1. the capital – столиця 
2. political – політичний 
3. economic – економічний 
4. cultural – культурний 
5. commercial – комерційний 
6. financial – фінансовий 
7. ancient – древній 
8. a century – століття, століття 
9. to include – включати 
10. to consist of – складатися з 
11. the West End – західна частина (Вест Енд) 
12. the East End – Східна частина 
13. the City – Центральна частина (Сіті) 
14. rich – багатий 
15. poor – бідний 
16. a bank – 1) берег 2) банк 
17. a business office – ділова установа 
18. to admire the sightseeings of London – милуватися пам'ятками Лондона 
19. the Houses of Parliament – парламент 
20. a tower – вежа 
21. the Tower of London – Лондонський Тауер 
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22. Big Ben – Бiг Бeн 
23. architectural monuments – архітектурні пам'ятники 
24. the British Museum – Британський музей 
25. the National Gallery – Національна Галерея 
26. Buchingham Palace – Букінгемський палац 
27. Westminister Abbey – Вестмінстерське абатство 
28. The Nelson Column – колона Нельсона 
29. St. Paul's Cathedral – собор св. Павла 
30. The suburbs of London – передмістя Лондона 

1. Translate into Ukrainian: 

a) to be situated – situation; near – nearly – nearness; administration – administrative; narrow – 
narrowness; rich – richness; poor – poorly; 

b) narrow – wide; poor – rich; clean – dirty; near – far; famous – unknown; ancient – young; old – 
new; 

c) to include – to consist (of); section – part; due to – thanks to; chiefly – mainly; almost nearly – 
about; sightseeing’s – the places of interest; 

2. Translate the sentences into Ukrainian: 

1. This book consists of five parts. 2. London includes three sections. 3. The ancient Kremlin looks 
very beautiful. 4. London is an ancient city. 5. Many ancient Russian churches and cathedrals are really 
beautiful. 6. St. Paul’s Cathedral is well known in the world. 7. What’s the time? It’s nearly two o’clock. 
8. London is situated on the banks of the Thames nearly 40 miles from its mouth (гирло). 9. The West 
End, the East End and the City are the chief parts of London. 10. Thousands of tourists from all parts of 
the world admire the sights of London. 11. The most beautiful London park – Hyde Park – is in the West 
End. 12. The Houses of Parliament are situated in Westminster – in the administrative centre of London. 

3. Read and translate the text: 

LONDON 

London is the capital of Great Britain, its political, economic and cultural centre. London is an 
ancient city. It is more than 20 centures old. The population of London with its suburbs is more than eight 
million people. 

London is situated on the banks of the river Thames. The river Thames divides the city into two large 
parts – the West End and the East End. London consists of four important sections: the West End, the East 
End, the City and Westminster. 

The  City  is  a  small  part  of  London  only  one  square  mile  in  area  but  it  is  a  financial  and  business  
centre of the country. There are trusts; banks and various business offices here. 

Westminster is an administrative centre of London. The Houses of Parliament are situated here. It is 
the seat of the British Government. The building is very beautiful with its towers and a big clock called Big 
Ben. 

Westminster is famous for Westminster Abbey where kings and queens are crowned. It is just 
opposite the houses of Parliament. Many famous people are buried in Westminster Abbey, among them 
Newton, Darwin, Dickens and Kipling. Here are the memorials to Shakespeare and Longfellow. 

The West End is a rich part of London . Here you can see the best theatres and cinemas, concert halls 
and museums, restaurants and hotels, a lot of parks and gardens. 

Hyde Park is among them. Rich people live here. The streets are wide and clean, the houses are 
beautiful. It is a cultural centre of London. 
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The Fast End is the poorest section of London. It includes ports and docks. It is an industrial centre 
of London. There are many factories and plants. The streets are narrow. The houses are not beautiful. Poor 
and working people live here. 

London is famous for its interesting places. There are many architectural, art and historical 
monuments in London such as the British Museum, the Tower of London, the National Gallery, 
Buckingham  Palace,  the  Nelson  Column  which  is  in  Trafalgar  Square  and  many  others.  Thousands  of  
tourists come to London to admire its sightseeings. 

 
4. Answer the questions: 

1. What is London? 
2. Where is London situated? 
3. How old is London? 
4. What is the population of London with its suburbs? 
5. What parts does London consist of? 
6. What centre of London is the City? 
7. Which section of London is an administrative one? 
8. Which part of London is the poorest? 
9. What is the West End? 
10. Who lives in the City (in the West End, in the East End)? 
11. What can you see in the West End (in the City, in the East End)? 
12. Name interesting places of London. 

 
5. Retell the text using the plan. 

1. London is the capital of Great Britain. 
2. The sections of London. 
3. The City – a financial part of London. 
4. The West End – a rich part of London. 
5. The East End – the poorest part of London. 
6. Westminster – an administrative section of London. 

 

 

TYPES OF TOURISM 
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· Beach tourism 
Many  tourists  spend  their  holidays  on  beaches.  They  relax,  go  bathing  or  just  enjoy  the  salty  
sea breeze and the ocean. Spending holidays on beaches has had a long tradition for over one and a 
half centuries.  
· Winter tourism 
Winter tourism started out in the middle of the 19th century when wealthy Europeans went to St. 
Moritz and other alpine resorts. In Europe and in the American 
Rockies skiing resorts attract millions of people every year. Various lifts bring skiers to altitudes of 
over 3,000 meters. 
· Medical tourism 
People go to other countries for medical treatment and operations. Irish women, for example, go to 
the UK because abortions are forbidden in their country.  West Europeans go to Eastern Europe 
for dental treatment. Americans go to Mexico for plastic surgery and other operations. 
· Educational tourism 
Young people live as exchange students in  other  countries,  where  they  go  to  school  and  study  the  
language and culture of the host country. 
· Sports tourism 
An increasing number of sports fans travel to places where special events are being held. 
The Olympic Games and world championships attract visitors from around the world.  
· Package Holidays 
Organized  tours  were  started  in  the  middle  of  the  19th  century  by  a  British  businessman,  Thomas  
Cook. Package tours are made up of travel to and accommodation at the destination. A 
tourist agency often provides everything from a plane flight to a rental car. Sometimes such 
package tours offer a combination of beach holidays and sightseeing trip. 
· Spa Tourism 
Spas have been popular since Roman times. In 16th century Britain Bath became the center of spa 
tourism for the rich population. During the 19th century spas emerged all over Europe. Today people 
go to spas for the healing effect of mineral waters as well as for offer wellness treatment, 
massages, steam baths and other services. 
· Adventure tourism 
In the past few decades trips to faraway exotic places have become popular. Tourists looking 
for thrilling activities go mountaineering, rafting, trekking , or even to remote places in 
the rainforest. 
· Religious tourism 
Religious tourists go on pilgrimages to holy sites. Roman Catholics, for example, travel to Lourdes, 
Fatima or the Vatican in Europe. Muslims are required to go to Mecca at least once in their lifetime. 
Varanasi , on the banks of the Ganges River, is the spiritual capital of the Hindus. 
· Ecotourism 
Recently many people have chosen a type of tourism that does not damage the environment. 
They avoid travelling by plane or do not buy souvenirs that are made out of endangered plants and 
animals. Some holiday offers give tourists the chance to take part in environmental projects. 

  

Vocabulary 

1. recreational – розважальний  
2. host – господар, 
host country – країна-організаторка (конференції, змагання) 
3. immense – величезний, неосяжний 
4. fame – слава, популярність 
5. venue – місце зустрічі 
6. disorder – розлад 
7. hazardous – небезпечний, ризикований 
8. option – засоби 

https://www.english-online.at/geography/alps/alps-tallest-mountain-range-in-europe.htm
https://www.english-online.at/geography/rocky-mountains/rocky-mountains.htm
https://www.english-online.at/geography/rocky-mountains/rocky-mountains.htm
https://www.english-online.at/sports/skiing/skiing-popular-sport.htm
https://www.english-online.at/society/abortion/abortion.htm
https://www.english-online.at/biology/teeth/human-teeth.htm
https://www.english-online.at/sports/olympic-games/summer-and-winter-olympic-games.htm
https://www.english-online.at/travel/cars/cars-and-how-they-work.htm
https://www.english-online.at/geography/tropical-rainforest/tropical-rainforest.htm
https://www.english-online.at/religion/roman-catholic-church/roman-catholic-church.htm
https://www.english-online.at/places/vatican/vatican-worlds-smallest-state.htm
https://www.english-online.at/religion/islam/pillars-and-beliefs-of-islam.htm
https://www.english-online.at/religion/hinduism/hinduism.htm
https://www.english-online.at/travel/ecotourism/ecotourism-sustainable.htm
https://www.english-online.at/biology/endangered-species/endangered-plants-and-animals.htm
https://www.english-online.at/biology/endangered-species/endangered-plants-and-animals.htm
https://www.english-online.at/biology/endangered-species/endangered-plants-and-animals.htm
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9. airfare – вартість авіаквитка 
10. heart-valve – серцевий клапан 
11. surgery – хірургія 
12. treatment – лікування, терапія 
 

Exercise 1. Make up sentences using the table and translate them into Ukrainian. 

1. Sport tourism …… 
2. Sports tourism …… 
3. Soft Sport Tourism ….. 
4. The avoidance of waiting times 
….. 
5. The British origin of this new 
industry ….. 
6. Medical tourism …… 
7. The cost of surgery in India, 
Thailand or South Africa …… 
8. The prices 
9. Hiking, Skiing and Canoeing …… 

Is 
are 

a. ……. when the tourist travels to 
participate in recreational sporting. 
b. …….. the leading factor for 
medical tourism from the UK, 
c. …… reflected in many place 
names. 
d. ……. also called medical travel, 
or health tourism. 
e. ….. classified: Hard Sports 
Tourism, Soft Sports Tourism, 
Sports Event Tourism, Celebrity 
and Nostalgia Sport Tourism and 
Active Sport Tourism. 
f……. one-tenth of what it is in the 
United States or Western Europe, 
and sometimes even less. 
g……cheaper abroad. 
h…… a fast growing sector of the 
global travel industry. 
i……… described as soft sports 
tourism. 

 

Exercise 2. Finish up the sentences. 

sporting event, visitors, soft sports tourism, hard sports tourism, recreational sporting 

1. Sports Tourism refers to travel which involves either viewing or participating in a……….. 
2. Olympic Games, FIFA World Cup, and F1 Grand Prix could be described as ……….. 
3. Hiking, Skiing and Canoeing can be described………... 
4. Hard sports tourism is very motivated, and attracts many……….. 
5. Soft Sport Tourism is when the tourist travels to participate in ………. 

Exercise 3. Translate into English. 

1. Вартість авіаквитка дуже висока. 
2. Як пройшов політ? 
3. Олімпійські ігри привертають увагу величезної кількості туристів. 
4. Прибуток у цієї компанії величезний. 
5. Це величезний торгово-розважальний центр. 
6. Це справа величезної важливості. 
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TEXT FOR WRITTEN TRANSLATION  
Language and Culture 

The connection between culture and language has been noted as far back as the classical period and 
probably long before. The ancient Greeks, for example, distinguished between civilized peoples and 
bárbaros “those who babble”, i.e. those who speak unintelligible languages.  
The German romanticists of the 19th century such as Johann Gottfried Herder and Wilhelm von Humboldt, 
often saw language not just as one cultural trait among many but rather as the direct expression of a people's 
national character. Herder for example suggests, “Denn jedes Volk ist Volk; es hat seine National Bildung 
wie seine Sprache” (Since every people is a People, it has its own national culture expressed through its own 
language).  

Franz Boas, founder of American anthropology, maintained that the shared language of a community 
is  the  most  essential  carrier  of  their  common culture.  Boas  was  the  first  anthropologist  who considered  it  
unimaginable to study the culture of a foreign people without also becoming acquainted with their language. 
For Boas, the fact that the intellectual culture of a people was largely constructed, shared and maintained 
through the use of language, meant that understanding the language of a cultural group was the key to 
understanding its culture. At the same time, though, Boas and his students were aware that culture and 
language are not directly dependent on one another. Numerous other scholars have suggested that the form 
of language determines specific cultural traits. This is similar to the notion of Linguistic determinism. Such 
belief is related to the theory of Linguistic relativity.  

Languages are also a part of the larger culture of the community that speak them. Humans use 
language as a way of signalling identity with one cultural group and difference from others. In linguistics 
such different ways of using the same language are called “varieties”. For example, the English language is 
spoken differently in the USA, the UK and Australia, and even within English-speaking countries there are 
hundreds of dialects of English that each signals a belonging to a particular region and/or subculture. For 
example, in the UK the cockney dialect signals its speakers' belonging to the group of lower class workers of 
east London. Differences between varieties of the same language often consist in different pronunciations 
and vocabulary, but also sometimes of different grammatical systems and very often in using different 
styles. Linguists and anthropologists, particularly sociolinguists, ethnolinguists and linguistic 
anthropologists have specialized in studying how ways of speaking vary between speech communities. 

The difference between languages does not consist only in differences in pronunciation, vocabulary or 
grammar, but also in different “cultures of speaking”. Some cultures for example have elaborate systems of 
signalling social distance through linguistic means. In English, social distance is shown mostly though 
distinguishing between addressing some people by first name and others by surname – “Mrs.”, “boy”, 
“Doctor”  or  “Your  Honor”.  In  several  languages  of  East  Asia,  for  example  Thai,  different  words  are  used  
according to whether a speaker is addressing someone of higher or lower rank.  

 
AT THE AIRPORT 

 
Vocabulary  

 
AIRPORT 
This is place you go to catch your plane. These days, 

airports are like little cities with thousands of people running 
around pretending to do things. 

TERMINAL 
Some  airports  are  so  big  that  they  have  different  

sections, otherwise known as terminal. This adds stress to your 
journey as you have to make sure you arrive at the correct 
terminal. And if you go to an airport like Heathrow, you really 
are in trouble if you go to the wrong one: it can take an hour to 
go from one terminal to another. 

http://en.wikipedia.org/wiki/Barbarian
http://en.wikipedia.org/wiki/Johann_Gottfried_Herder
http://en.wikipedia.org/wiki/Wilhelm_von_Humboldt
http://en.wikipedia.org/wiki/Linguistic_determinism
http://en.wikipedia.org/wiki/Linguistic_relativity
http://en.wikipedia.org/wiki/Variety_(linguistics)
http://en.wikipedia.org/wiki/Dialect
http://en.wikipedia.org/wiki/Cockney
http://en.wikipedia.org/wiki/Stylistics
http://en.wikipedia.org/wiki/Sociolinguistics
http://en.wikipedia.org/wiki/Anthropological_linguistics
http://en.wikipedia.org/wiki/Linguistic_anthropology
http://en.wikipedia.org/wiki/Linguistic_anthropology
http://en.wikipedia.org/wiki/Thai_language
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BAGGAGE (luggage) 
This is a general word to refer to all the bags that you take 

with you. Sophisticated travellers use expensive and strong Louis 
Vuitton bags; and cheaper more economical travellers prefer the 
rucksack.  However,  in  the  end  it  doesn’t  matter  what  you  use:  all  
baggage is taken to Brussels ... and left there.

 
 
Hand luggage (a carry-on bag) 
This is a general word that refers to the little bag that you take with you on the plane. It is not 

supposed to exceed a certain size or weight. Carry-on bags are often full of useful travelling accessories such 
as ear plugs, Disc men, i-pods, DVD players, duty-free bags and all the newspapers and magazines you’ve 
brought along with you. 

Trolley 
This  is  the  little  “vehicle”  with  wheels  that  you  use  to  carry  your  bag.  All  trolleys  are  pre-

programmed to go in the opposite direction to the one in which you want to go. 
Plane check 
This is the piece of paper that gives you permission to fly on the plane. In the good old days, people 

got their tickets from travel agent’s; but these days, many people get their ticket on the internet. These are 
known as e-tickets, and basically consist of a printed page with a few numbers on them. How boring! 

The check-in desk 
This is the long table where you go to show the airline your ticket and 

to check in your bags. If you are ever lost, just look for the check-in desk with 
the longest queue – it’s got to be yours! All the others will be free. 

SEAT 
At  the  check-in  desk  they  ask  you  what  kind  of  seat  you  want:  a  

window one, or an aisle one. The window one gives you a better view, but you 
are trapped; on the other hand, the aisle seat gives you the freedom to get up 

when you want, but you’ve got nothing to look at, apart from the person next to you. If you are flying into 
London Heathrow, ask for a right-hand side window and enjoy one of the best views money can buy (unless 
it’s cloudy). 

A BOARDING CARD 
This is special card that they give you that permits you to board the plane, and also buy cheap 

alcohol and cigarettes in Duty Free. 
PASSPORT CONTROL 
This is the area where you show your passport and try to prove that you are who you say you 

are…which is something that philosophers have been trying to answer for centuries. 
SECURITY CONTROL 
This is the area you pass through where they check you have no 

dangerous WMD (Weapons of Mass Destruction) on you. In the past, 
this consisted of passing through a metal detector, and letting your bag 
go through an X-ray machine. These days it’s much more complicated 
and involves biometric tests, dogs, etc. 

DEPARTURE LOUNGE 
This is the large area where you wait for your plane. It’s full of 

shops, restaurants and bored-looking passengers. 
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DUTY-FREE SHOP 
This is the shop where you can buy presents for your friends and family at supposedly duty-free 

prices. However, many of these prices are still higher than the prices you pay in an ordinary shop outside the 
airport. 

CURRENCY EXCHANGE 
This is the type of bank where you can change your money into another currency. In the past, you 

were charged enormous amounts of commission to do this, but the introduction of the common currency has 
changed all that. Halleluiah! 

THE FLIGHT GATE 
This is the area where you wait immediately before boarding your plane. It’s the final part of your 

journey in the airport. Now, it’s time for you to get on that plane and fly away. Have a good flight! 
 

 
Exercise 1. Answer the following questions: 

1. When was the last time you went on a plane? 
2. Did you have a good flight? 
3. What signs at the airport do you remember? 
4. What are the main premises at the airport? 
5. What do passengers usually do at the Customs? 

 
Exercise 2. Arrange the following in pairs of synonyms. 
huge safety 
successful method 
control scrupulous 
security airplane 
techniques check 
careful mechanism 
protect competent 
device massive 
aircraft confidence 
efficient wealthy 
trust defend 

 
At the Airport 

Travelling by air is the fastest means of travelling. Passengers are to arrive at the airport two hours 
before departure time on international flights and an hour before on domestic flights as there must be enough 
time to complete the necessary airport formalities. For this purpose the passenger must register their tickets 
and luggage. 

As a rule personal belongings may be brought in duty-free. If the traveller has nothing to declare he 
may just go through the “green” section (channel) of the Customs. In some cases the Customs inspector may 
ask the passenger to open the bags for inspection. It sometimes happens that a luggage is carefully gone 
through to prevent smuggling. 

The rules for passengers who are going abroad are similar in most countries but sometimes there 
might be a slight difference in formalities. 

If, for instance, the traveller begins with going through the Customs, he’d better fill in the Customs 
declaration before talking to the Customs officer. 

An experienced Customs officer usually smells a smuggler, but he may ask routine questions, for 
instance, “Have you got anything to declare?” or “Any spirits, tobacco, presents?” The usual answers would 
be, “Yes, I’ve got some valuables (цінні речі), but I’ve put them all down in the declaration”, or “I’ve got 
two blocks of cigarettes for my own use” or something of that kind. 

Then he goes to the check-in counter where his ticket is looked at, the things are weighed and 
labelled, a claim-check for each piece of luggage is inserted in the ticket and the passenger is given a 
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boarding pass, which has a seat number on it. Of course, if the luggage weighs more than twenty kilos, 
extra (багаж, вищий за норму) is to be paid. 

The next formality is filling in the declaration form and going through passport control. The traveller 
writes his name, nationality, permanent address (адреса постійного місця проживання) and the purpose 
of the trip (ціль поїздки). In most countries there is also a security check (перевірка безпеки) when the 
carry-on luggage is inspected. This is an anti-hijacking measure, and anything that might be dangerous or 
disturbing to other passengers must be handed to one of the crew and only returned to the owner after the 
plane has reached its destination. 

After fulfiling all these formalities passengers go to the departure lounge where they can have a 
snack, read a paper, buy something in the duty-free shop and wait for the announcement (оголошення про 
посадку) to board the plane. 

At the airport passengers may be met by a specially trained dog that will make sure that they are not 
carrying drugs. 

There is another inconvenience (незручність) the person has to be prepared for when travelling long 
distances by plane. It’s the jet lag3, a difference between the time people are accustomed to and the new 
time. At first travellers won’t be feeling very well because of it, but it won’t take them long to get used to it. 

 
Exercise 1. Agree or disagree with the following: 
1. Passengers are to arrive at the airport two hours before departure. 
2. Personal belongings may not be brought in duty-free. 
3. The Customs inspector never asks the passenger to open his bags for inspection. 
4. There are slight differences in Customs formalities of different countries. 
5. The passenger weighs and labels his things himself. 
6. Security check is carried out for anti-hijacking measures. 
 
Exercise 2. Complete the table using the list of passengers’ rights and obligations during the 

travel. 
Passenger has the 

right 
Passenger is 

obliged 
It is forbidden for 

the passenger 

To receive carriage 
services according to the 
fare 

To keep the travel 
ticket until the end of the 
journey 

To disturb the driver 

to travel on a coach under alcoholic intoxication; to be in dirty clothes; to smoke or disturb other 
passengers; to open or close windows or hatches without the driver’s permission; to ensure that his/her hand 
luggage or any other item does not endanger other passengers; in case of absence of a travel ticket to buy 
one from a coach driver; to keep the travel ticket until the end of the journey; to receive carriage services 
according to the fare; to carry luggage in accordance with existing order; passenger with sight impairment 
has the right to carry his/her guiding dog; to possess a travel ticket or another document proving his right to 
travel and present it to the driver when entering the coach; to present the travel ticket to any official having 
the right for inspection upon his request; to prevent the doors from opening or closing and to cover the 
driver’s view; to disturb the driver or hinder work of an official having the right for inspection; to break, to 
damage or stain the coach and its interior; to endanger himself or other passengers; to violate other 
requirements set by the Rules; to have free luggage allowance; to pay for the excess luggage; to have any 
prohibited or restricted goods; to cooperate with the Customs officer. 

 
Ukrainian Customs Regulations 

The following goods may be imported into Ukraine by persons aged 16 years and older without 
incurring Customs duty: 

• 200 cigarettes, 100 cigarillos, 50 cigars or 250g of tobacco products (over 18 years). 
• 2 litres of alcoholic beverage (over 21 years). 
• A reasonable quantity of perfume for personal use. 
• Gifts up to the value of US$10,000. 
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Prohibited Imports 
Weapons and ammunition, radio electrical equipment, narcotics, fruit, vegetables, sturgeon of any 

species or sturgeon products, and live animals unless with a special permit. 
Prohibited Exports 
Arms,  works  of  art  and  antiques  (unless  permission  has  been  granted  by  the  Ministry  of  Culture),  

precious metals and furs. 
Up to 250g of caviar per person may be exported, provided a receipt is shown proving that it was 

bought at a store licensed to sell it to foreigners and a licence from the Ministry of Economical Development 
is presented. 

 
British Customs Regulations 

The following items may be imported into the UK without incurring Customs duty by travellers aged 
17 years and over arriving from non-EU countries: 

• 200 cigarettes or 100 cigarillos or 50 cigars or 250g of tobacco. These can be combined provided 
travellers do not exceed their total tobacco allowance. 

• 4 litres of still wine. 
• 1litre of alcoholic beverages stronger than 22% or 2 litres of fortified or sparkling wine or other 

liqueurs. These can be combined provided travellers do not exceed their total alcohol allowance. 
• 16 litres of beer. 
• Other goods including souvenirs up to the value of 340. 
Note: Goods obtained duty and tax paid in the EU countries are unlimited. 
Prohibited Imports 
Prohibited items include unlicensed drugs, offensive weapons, indecent and obscene material 

featuring children, counterfeit and pirated goods, meat, dairy and other animal products, and pornography. 
Restricted items include firearms, explosives and ammunition, live animals, endangered species, 

certain plants, their products and radio transmitters. 
Prohibited Exports 
It’s illegal to take any meat, meat products, milk, and milk and dairy products abroad from animals 

that are susceptible to foot and mouth disease. This ban includes sandwiches, packed lunches, and food for 
self-catering holidays, fresh, chilled, frozen, tinned, preserved and processed products. 
 

Abolition of Duty-free Goods within the EU countries 
On 30 June 1999, the sale of (1) ______alcohol and tobacco at airports and at sea was abolished in 

all of the original 15 EU member states. Of the 10 new member states that joined the EU on 1 May, 
2004 and the two states that joined on 1 January, 2007, these (2)______already apply to Cyprus and Malta. 

There are transitional rules in place for (3) _______returning to one of the original 15 EU countries 
from one of the other new EU countries. But for the original 15 countries, plus Cyprus and Malta, there are 
no (4) ______imposed on importing tobacco and alcohol (5) ______ from one EU country to another. 

Travellers should note that they may be required to prove at (6) ______that the goods purchased are 
for (7) ______only. Member (8)______ may follow the EU’s guide levels of: 10 litres of spirits; 20 litres of 
fortified wine; 90 litres of wine; 110 litres of beer; 800 cigarettes; 400 cigarillos; 200 cigars and 1kg of 
tobacco. 

 
Note: The UK follows the above EU guide levels, with the exception of cigarettes (3,200) and 

tobacco (3kg). 
 

Exercise 1. Complete  the  dialogue  by  inserting  the  correct  tense.  Look  for  time  phrases  first.  
Practice the dialogue with a friend.  

Bill: Hi, Ben where ..........(go)?  
Ben : Hi Bill, I ........... (fly) to China later this afternoon.  
Bill: ................(go) for business or pleasure?  
Ben : Business, I ............. (meet) some engineers tomorrow in Shanghai.  
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Bill: How long ............. (stay) there?  
Ben : I ............. (stay) for three weeks and then I ................ (fly) to Korea. I ............. (stay) in Korea 

until the end of the year and then I ................ (come) back.  
Bill: ..............(be) this your first overseas trip?  
Ben : No, I .............(go) to Indonesia last year and the year before that I ................(travel) to India.  
Bill: Anyway, why ................ (be) you here? 
 Ben : I ............... (pick up) some visitors from America. They ................ (come) from Darwin but the 

plane ................. (be) 30 minutes late so instead of arriving at 2 o’clock they ................ (now, arrive) at 
2.30pm. Americans ................. (be) always late. ................They ................. (be) never on time.  

Bill: I .................. (hope) your listening skills are good because Americans ................ (be) difficult to 
understand. They ................ (have) a strong accent and they ..................(speak) very loudly.  

Ben: I ................. (hope) they understand me. I ................. (practice) my pronunciation every night in 
front of the mirror.  

Bill: ................. (not, forget) ‘practice makes perfect’. 
 

Information on an airline ticket 
At the airport  
Please make sure you are at the airport in time and remember to carry proof of identity and your e-

ticket with you as security may wish to see them.  
Baggage  
If travelling without bags then be at the gate 20 minutes before the flight departs. If you've got bag(s) 

to check, be at a bag tag counter no later than 30 minutes before departure. The first two bags are free. On 
board you're allowed one bag per person (maximum 7 kg). 

 Changes/restrictions  
Changes permitted at any time. You may have to pay the difference between the original fare and the 

new fare if higher. Service fee applies unless changed online.  
Cancellation  
Up to the day of departure, fully refundable. After the day of departure refunds will incur a refund 

fee per person per one-way journey. 
 
Exercise 2. From the information, what do you think the following expressions mean?  
1. proof of identity : ....................................................................................................... 
2. e-ticket : ......................................................................................................................  
3. to check : .....................................................................................................................  
4. tag : ..............................................................................................................................  
5. original : ...................................................................................................................... 
6. fee : ..............................................................................................................................  
7. online : .........................................................................................................................  
8. fully refundable : .......................................................................................................... 
 
Exercise 3. Read the information and answer these questions: 
1. Can a passenger change a ticket?  
2. How many bags can a passenger take on board?  
3. If I change my ticket on the internet do I have to pay an extra charge?  
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Boarding pass 
 

                       Boarding pass 
 
NAME:   SALVADOR    MRS     DIANA  
 
DESTINATION: SINGAPORE                FLIGHT: SQ 312  
 
DATE: 07 JULY   
 
BOARDING: 11.30 am                             SEAT: 33 D 
 

 
Exercise 1. Answer these questions with full sentences. (Remember: A sentence must include a 

verb.)  
1. When do passengers receive a boarding pass?  
2. What is a boarding pass used for?  
3. Is this passenger a man or a woman? How do you know?  
4. Where is the passenger going?  
5. What is the flight number?  
6. What is the passenger’s seat number?  
7. What time does the passenger have to be in the departure lounge ready to board?  

 
Filling in a form 

Mario arrived in Bali on 28th January 2017, and spoke with the immigration officer. Insert the 
correct tense of the verb given and then complete the immigration card.  

My name ......................... (be) Mario Gomes and I ......................... (be) here to visit some friends. 
We ......................... (celebrate) my 38th birthday here tomorrow. I .................................................. (only, 
stay) for about 10 days and then I ......................... (go) back home to Portugal. I......................... (come) here 
once before, many, many years ago when I ......................... (stay) in a cheap hotel. I ......................... (look) 
for a better hotel this time. 
 

                                                        Immigration card 
 

               Please answer with a tick (   ) Please use BLOCK letters. 
               
              Date of arrival: ......./ ......./.............. (dd/mm/yyyy)  
      
      Family name: .......................................................................................... 
      First name: .............................................................................................. 
      Middle name: .......................................................................................... 
      Nationality: .............................................................................................. 
  
      D.O.B.: ......./ ......./..............  
               male                        female  
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      How long will you be staying in Indonesia?  
            less than one week  
            one week to one month  
            more than one month 
  
      Why are you visiting Indonesia?  
            holiday  
            work  
            business  
            other  
        
     Where will you be staying while you are in Indonesia? 
            hotel  
            guest house  
            with friends  
            other 
 
      Is this your first visit to Indonesia?  
              Yes                         No    
 
        Signed: ....................................................... Date: ......./ ......./.............. 

 

PART II. ADMINISTRATOR 

 

The hotel administrator or reception manager is responsible for the reception of guest as well as 
internal communications of the hotel services. The post of administrator is related to the guest reception 
service or, as it has been recently called, front office service. 

It is believed that the post of administrator does not require special training. In order to have a chance 
to  get  a  job  of  hotel  administrator,  an  applicant  must  possess  a  number  of  personal  qualities.  Sociability,  
resistance to stress, organizational skills, and internal discipline are among them. A good administrator – is a 
good psychologist as well, who is capable of compiling an emotional portrait of the client and knows how he 
could be useful to him. 
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Among the mandatory skills an administrator should possess – a good level of English. Many big 
hotel  corporations  among  the  other  requirement  for  an  employee  have  a  special  one  –  the  knowledge  of  
several foreign languages. Several “giants” of hotel industry even have their own training schools, where it 
is  possible  to  acquire  a  specialty  of  hotel  administrator.  The  Swiss  hotel  schools  are  considered  to  be  the  
most prestigious ones, for example, the Ritz hotel staff school in the Swiss town of Brig. 
Among the duties of the hotel administrator are: the reception and the registration of guests, monitoring of 
the guest requests fulfillment, informing of the other hotel services about arriving and departing guest. In 
small hotels administrator serves as a cashier, settling accounts with guests. He also receives calls and 
registers room booking by phone. Room booking via the Internet, a method which has become popular 
within the recent years, ads some extra work to a hotel administrator. Sometimes, customers apply to a hotel 
to  confirm reservation  or  send  confirmation  by  fax.  Several  embassies  consider  the  confirmation  from the  
hotel as a cause for visa issuance.  

In the big hotels several administrators can work simultaneously at the registration desk, and each of 
them will have a defined set of responsibilities. 

Administrator’s shift usually lasts for 8 hours. However, many big hotels have a special shift 
timetable, because a registration desk in them works in the round-the-clock mode. Administrators in the 
small  hotels  usually  have  the  same working  hours,  and  at  night  they  are  substituted  by  a  porter  or  a  hotel  
owner.  

The  hotel  administrator  can  count  on  career  growth.  It  is  believed,  that  this  post  is  some kind  of  a  
basic course for the future reception service managers. According to the established international practice, 
hotels do not incline to hire reception service managers from outside and invite people, who are already 
acquainted with the inner structure and operating principles of the front office. 

1.Describing a hotel 
Read the following conversation between the manager of a hotel and a new employee. The 

manager is explaining to the new employee how the hotel works and what they have to do. 
From the context, try to guess what the meaning of the words/phrases in bold are. Then do the 

quiz at the end to check if you are right. 
Manager: “So, you will be working here in reception near the entrance of the hotel. Your main 

responsibility is to speak to and help the hotel's guests. These are our customers and they pay to stay here. 
So you should be polite”. 

New Employee:  “So, when a new guest arrives and they want their  key to their  room, they want 
to check in, I have to take their name and information and then give them their key?” 

Manager: “Yes,  but  you  need  to  see  first  if  they  have  a  reservation  here.  Most  of  our  
guests book their rooms through the internet or by phone before they come. So their names will be on the 
computer system. But you have some people who want a room and haven't booked a room or made a 
reservation before they arrive. If we are fully booked, there are no rooms available, then you apologise and 
say that there are no rooms. If there are rooms available, then take all their details and information and check 
them in”. 

New Employee: “Does the hotel provide meals to the guests who have a room?” 
Manager: “Yes  we  do.  There  are  four  different  options  for  meals.  Some  of  the  guests  will  have  

paid for a room and full board. This means that breakfast, lunch and dinner in the hotel are included in the 
price/rate they paid. There is also half board. This means that breakfast and dinner in the hotel are included 
in the price they paid. 

We also have some guests that have paid for bed and breakfast, where breakfast in the hotel is only 
included in the price they paid for the room. There are a few guests who have paid for room only, where no 
meals in the hotels are included in the price they have paid. If they want breakfast etc..., they have to pay for 
it”. 

New Employee: “So “room only” is a different name for self-catering?” 
Manager: “It's similar but different. “Self-catering” is where the room has a kitchen in it where the 

guests can cook their own meals or food. None of our rooms have a kitchen inside of them, so we don't offer 
“self-catering”. 

New Employee: “ 'Ok, I understand. I have a question. What happens if the room isn't 
ready when the guest arrives at the hotel?”' 
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Manager: “If the room is being cleaned or is still occupied, then politely ask them to wait in 
the lounge. The lounge is the place near reception with comfortable sofas and chairs where the guests can 
relax, read a newspaper or have a drink”. 

New Employee: “Ok”. 
Manager: “If they don't want to wait and would prefer to go out of the hotel, then offer to store or 

keep their luggage and bags, so they can visit places without carrying them”. 
New Employee: “Ok”. 
Manager: “When the room is ready and the guests want to check in, then you have to take all their 

details, like name and address and then check their ID. Then give them the room key”. 
New Employee: “And when they check out at the end of the time they are staying in the hotel?” 
Manager: “When they are checking out/leaving the hotel, you need take the room key from them 

and give a copy of their bill. The bill is the piece of paper that shows how much money they have to pay us. 
After that take the money off the guest and say goodbye”. 
 

2.Quiz: 

1. When breakfast and dinner in the hotel is included with the price of the room, is     
2. A different way to say the 'customers' at a hotel, is               
3. When somebody leaves a hotel and pays for the room, they     
4. A phrase that is used to tell a customer/guest that their room is not available for them to 

occupy/enter yet, is     
5. A different way to say 'reserve' a hotel room, is     
6. A different way to say 'bags' or 'suitcases', is     
7. When only breakfast in the hotel is included with the price of the room, is     
8. A piece of paper that shows how much money somebody has to pay for staying in a hotel, is     
9. When a hotel has no rooms available to stay in, it is     
10. When no food or meals in the hotel are included with the price of the room, is     
11. The public area in a hotel where people can sit down and wait for people or relax, is called the     
12. When breakfast, lunch and dinner in the hotel is included with the price of the room, is     
13. When somebody arrives and registers (give their details) at a hotel (to get their room key), they     
14. When no meals in the hotel are included with the price of the room and you can cook your own 

food, is     
15. The place in a hotel where you check in and check out, is called the     

3.Fill in a registration card at the hotel you are going to stay at: 

Full name_________________________________ 

Citizenship________________________________ 

Nationality________________________________ 

Address___________________________________ 

Date of birth_______________________________ 

Place of birth_______________________________ 

Purpose of the visit__________________________ 

Duration of the visit__________________________ 
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Task 4. Say at what place of the Hotel you will fill the card. 

Task 5. Say whom you will offer to help you to do the following: 

 Model: Let me take my things to my room, please. (Name the profession) 

(Ideas: to take care of his/her luggage, to show him/her to the room, to put his/her luggage in the 
boot of the car, to fill in the form for him/her, to buy some magazines for him/her, to book a single 
room for him/her.) 

Task  6.  Ask  the  receptionist  to  instruct  someone  (name  his/her  profession)  to  do  the  
following: 

Model: Let him/her/them go to the bar and bring a cup of coffee. 

(Ideas: to call a taxi, to buy two theatre tickets, to exchange your money, to unpack the things) 
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DIFFERENT TYPES OF ACCOMMODATIONS 

There are different types of accommodations at every hotel. The details of every room has been 
designed so to make your stay particularly pleasant. 

  

             Standard room.                                                 A room for handicapped people 

 

               Family apartment                                                         Double room 

  

Twin room 
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A standard room includes a comfy room with big bed, bathroom. In the room: safe box, mini-bar, 

TV, phone, climate-control system, heated floors, hair-dryer. The room is designed in classical style. 
A room for handicapped people is specially designed and equipped with comfortable shower. In 

the room: safe-box, TV, climate-control system, heated floors. 
The Family Apartment includes three room apartment with luxury decorated dining-room, a 

bedroom with two big beds, equipped kitchen (with fridge and electric stove), two bathrooms, dressing table 
with mirror. Parquet or carpet floor. 

Twin room is for two guests. It includes two separate standard beds, bathroom. In the room: safe-
box, mini-bar, phone. Flooring tile or carpet floor. The room is designed in classical style. 

Double room is for two guests. It includes one big bed. 
 
 

1.Read and translate the text. 

List of Job Positions for the Hospitality Industry: 
 

 
Large hotels hire hundreds of employees to support their operations. 
The hospitality industry includes a wide range of businesses, including restaurants, bars, hotels, 

resorts,  casinos,  cruise  ships  and  theme parks.  The  key  trait  that  all  these  businesses  share  is  that  they  all  
host  people coming to eat,  drink, sleep and be entertained; that  is,  they offer hospitality.  Businesses in the 
hospitality industry are almost all labor intensive. While modern technology and automation have certainly 
changed many aspects of how establishments serve and entertain people, unlike the manufacturing sector, in 
most cases it still takes a lot of hands to make things run smoothly in the hospitality industry. 

Waitstaff and Bartenders 
According to the U.S. Bureau of Labor Statistics, more than 2,280,000 Americans were employed in 

food service as waiters and waitresses as of 2011. Related job positions include busboy and restaurant host 
or hostess. Furthermore, more than 500,000 people worked as bartenders in the United States. Related job 
positions include mixologists, waitstaff and bar backs, or assistants to bartenders who clean up and keep the 
bar stocked with alcohol, glasses and other supplies. 

Food Preparation Staff 
Food is a huge part of the hospitality industry, and it takes lots of employees to operate a kitchen in 

almost any type of restaurant. The job titles will vary depending on the type and class of the restaurant, but 
typical job titles include baker, cook, line cook, short-order cook, sous chef, chef, prep chef, head chef and 
sommelier, or wine specialist. 

Support Staff 
Support staff are an essential part of the hospitality industry. Support staff range from maintenance 

staff,  such  as  carpenters,  electricians  and  plumbers,  to  cleaning  staff,  such  as  dishwashers,  maids,  
housekeepers and janitors. Support staff also includes general and administrative staff, such as ticket takers, 
valet parking attendants, concierges, bellhops, desk clerks, reservations clerks, bookkeepers, accountants, 
guest service representatives and room service staff. 

Sales and Marketing Staff 
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All hospitality-related businesses need a steady stream of customers to survive, and that is the role of 
the sales and marketing staff. Job titles in sales and marketing include public relations coordinator, public 
relations manager, sales manager, marketing manager, sales and marketing coordinator, corporate sales 
manager, group sales manager, wedding coordinator and special events manager. 

Management 
All of these hard-working employees obviously require managing, and executives and managers of 

all stripes meet this need in the hospitality industry. Typical titles include general manager, manager, 
director of hotel operations, director of maintenance, director of sales, director of marketing, executive chef, 
director of food services, banquet manager, catering manager, human resources manager, chief financial 
officer, chief information officer and IT manager. 

 

a)  Make up a vocabulary to the text. 20 words.  

b)  Retell the text. 

c) Make up 10 questions to the text. 

d) Make up a dialogue to the text. 

 

2. Read and translate the text: 

There are various professions in hospitality business. One of the most important is the profession of 
the receptionist who works in the front office of a hotel. 

The receptionist is in charge of the check-in. She meets and greets guests, registers them and assigns 
rooms to them. Her main duty is to provide the brief and convenient check-in procedure. 
The receptionist must help guests do the hotel formalities. She asks the guest to fill in a registration card and 
to sign it. She also answers the phone and takes messages for the hotel guests. The receptionist also provides 
the check-out formalities. 

The  concierge  must  help  the  guests  with  the  information  about  the  hotel,  the  city  and  make  travel  
arrangements. She must be knowledgeable, fluent in many foreign languages and have an outgoing 
personality. Fluency in English, French and German is a must for her. Besides, she must be computer 
literate, have a pleasant telephone manner and a positive helpful attitude. She actually acts as a travel agent: 
she books flights, tours and visits. 

The concierge must help guests in all ways. 
The hotel manager is just a professional hotelier. For the hotel guests the hotel manager is the host 

who must offer hospitality to the guests. 
For the hotel staff he is the person who must establish the policy of the hotel and its operations. 

There may be different management positions in a hotel: the assistant manager, the resident manager, the 
night manager. 

The assistant manager helps the manager and manages the hotel when the manager is not present. 
The resident manager permanently lives in the hotel. 
The night manager is on duty during the night.  

3.Answer the following questions: 

1. Which is the most important profession in the hotel business? 
2. What are the duties of the receptionist? 
3. What must a concierge do? 
4. What kind of person is the concierge? 
5. Who is the hotel manager for the guests? 
6. What is he for the hotel staff? 
7. Who establishes the policy of the hotel? 
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8. Which are the major management positions in hospitality? 
9. What do these managers do?  

 
4. Use the appropriate words from the list: 

on duty, assistant, books, assigns, to fill in, convenient, computer literate, establish the policy, 
management positions, 

 
1. The receptionist meets and greets guests, registers them and … rooms to them. 
2. Her main duty is to provide the brief and … check-in procedure. 
3. The receptionist asks the guest … a registration card and to sign it. 
4. Besides, the concierge must be …, have a pleasant telephone manner and a positive helpful 

attitude. 
5. The concierge actually acts as a travel agent, she … flights, tours and visits. 
6. For the hotel staff he is the person who must … of the hotel and its operations. 
7. There may be different … in a hotel: the assistant manager, the resident manager, the night 

manager. 
8. The … manager helps the manager and manages the hotel when the manager s not present. 
9. The night manager is … during the night. 

5. Match the beginnings and the end of the sentences: 

1. The receptionist is guests do the hotel formalities. 
2. The receptionist must help provides the check-in formalities 

3. The receptionist asks the guests with the information about the hotel, the city and make travel 
arrangements. 

4. The receptionist in charge of the check-in. 

5. The concierge must help be knowledgeable, fluent in many foreign languages and have an outgoing 
personality. 

6. The concierge must be to fill in a registration card and to sign it. 

7. The concierge must computer literate, have a pleasant telephone manner and a positive helpful 
attitude. 

8. The hotel manager the host who must offer hospitality to his guests. 
9. The hotel manager must 
establish is just a professional hotelier. 

10. The hotel manager is the policy of the hotel and its operation. 

 
6. Translate the following sentences from Ukrainian into English: 

1. Одна з найважливіших професій в готелі – це  професія адміністратора з прийому гостей, 
який працює в лобі готелю.  Адміністратор відповідає за реєстрацію гостей.  Він зустрічає,  вітає 
гостей, реєструє їх і відводить їм кімнати. Його головний обов'язок – забезпечити швидку і зручну 
процедуру реєстрації гостей в готелі. 

2. Консьєрж повинен допомагати гостям з інформацією про готель, місто, а також сприяти в 
придбанні квитків. Він повинен все знати, швидко говорити на багатьох іноземних мовах і бути 
товариською людиною. Говорити побіжно англійською, французькою, німецькою мовами – його 
обов'язок. Він насправді працює як турагент. Він замовляє рейси, тури і відвідування пам'яток. 
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3. Менеджер готелю – це професійний хотельер. Для гостей готелю – він гостинний господар, 
який повинен пропонувати хороший прийом гостям.  Для службовців готелю –  він людина,  яка 
встановлює політику готелю і його діяльність. 
 

RESTAURANT SERVICE 

1.Translate the words using a dictionary.  

reception, convention, exhibition, luxurious, coffee shops, snack bars, cuisine, pantry, dining-halls, cocktail 
lounges, a la carte menus, table d´hôte menus, brunch, refreshments 

2. Read and translate the text: 

There  are  a  lot  of  different  eating  and  drinking  places  available  for  visitors  at  the  hotel.  They  are  
luxurious restaurants, formal luxury restaurants, informal restaurants, coffee shops, snack bars, fast food 
restaurants, night clubs and bars. Not all the hotels have this range of catering facilities. The superdeluxe and 
deluxe hotels have a wide range of restaurants and bars of different types and cuisines. Some of them are 
open round the clock. All expensive hotels have a round-the-clock room service when food and drinks are 
served into a guest´s room. Other hotels may have one restaurant, one coffee shop and one bar. 
At the head of the food and beverage department is the food and beverage manager. The food and beverage 
department includes a kitchen, a pantry, dining-halls, bars and cocktail lounges. 

The food and beverage department serves individuals and small groups of customers. When it serves 
individuals it serves a la carte menus. When a restaurant serves groups it provides table d´hôte menus. 
A hotel  restaurant may prepare all  kinds of meals.  It  may serve light meals such as a continental  breakfast  
and  full  meals  such  as  full  English  breakfast,  lunch  or  dinner.  It  may  also  serve  brunch  that  means  late  
breakfast or early lunch. 

The food and beverage department is in charge of room service too. 
The catering department of the hotel deals with preparing and serving big parties. It also supplies 

food and drinks. It provides special catering personnel. 
The catering department comes in when there is a banquet, a reception, a presentation, a convention 

or an exhibition. It serves refreshments during meetings, between seminars, at presentations. It arranges tea 
and coffee breaks. 

The catering department handles all kinds of banquets: both public and private. Public banquets are 
company dinners, business receptions, press conferences or fashion shows. Some of the private banquets are 
wedding receptions, birthday parties or dinner dances. The catering department has got special function 
rooms with facilities to seat any number of guests and to arrange the tables in any order. Those may be 
banqueting rooms or banqueting suites.  

3. Answer the following questions: 

1. What kinds of eating and drinking places are there at the hotel? 
2. Which hotels have a wider range of eating and drinking places? 
3. What is a round-the-clock service? 
4. Who is at the head of the food and beverage department? 
5. What kinds of meals are served at the hotel restaurant? 
6. What is brunch? 
7. Which department is in charge of catering at the hotel? 
8. What kinds of parties does the catering department serve? 
9. What are public banquets? 
10. What private parties does the catering department provide? 
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4. Use the appropriate words from the list: 

continental, breakfast, provides, hotels, beverage, round the clock, a pantry, expensive, a la carte, 
supplies, luxurious restaurants, table d´hôte menus, 

 
1. They are …, formal luxury restaurants, informal restaurants, coffee shops, snack bars, fast food 

restaurants, nightclubs and bars. 
2. Some of them are open … . 
3. All … hotels have a round-the-clock room service when food and drinks are served into a guest´s 

room. 
4. Other … may have one restaurant, one coffee shop and one bar. 
5. The food and beverage department includes a kitchen, …, dining-halls, bars and cocktail lounges. 
6. The food and … department serves individuals and small groups of customers. 
7. When it serves individuals it serves … menus. 
8. When a restaurant serves groups it provides … . 
9.  It  may serve  light  meals  such  as  a  … breakfast  and  full  meals  such  as  full  English  …,  lunch  or  

dinner. 
10. It may also serve brunch that means late breakfast or early lunch. 
11. It also … food and drinks. 
12. It … special catering personnel. 

5. Translate the following sentences from Ukrainian into English: 

1. У готелі багато різноманітних місць для гостей, де можна отримати їжу і напої. Це шикарні 
ресторани, ресторани національної кухні, звичайні ресторани, кав'ярні, буфети, бари швидкого 
обслуговування, нічні клуби і бари. Не всі готелі мають таке розмаїття в обслуговуванні послугами 
харчування. 

2. В п'ятизіркових та чотиризіркових готелях є широкий спектр ресторанів і барів різних типів 
і національних кухонь. 

3. У дорогих готелях є цілодобове обслуговування, коли їжа і напої можуть подаватися в 
номери гостей цілодобово. 

4. Іноді в готелі є один ресторан, одна кав'ярня і один бар. 
5. На чолі відділу харчування і напоїв знаходиться менеджер по харчуванню, який керує 

роботою кухні, комори, обідніх залів, барів і коктейль-барів. 
6.  Відділ харчування має справу з обслуговуванням великих вечорів.  Він також постачає їжу 

та напої. Він забезпечує спеціальний персонал з харчування. 

 
6. Read and translate the text: 

All the hotels have a restaurant or a few restaurants. There are a lot of employees working in them. 
The restaurant manager is in charge of the restaurant policy and operations. He decides on the image of the 
restaurant. He has to plan its business. The restaurant manager has to decide on purchases and sales. He 
hires the restaurant staff and provides their training. Often the restaurant manager has to decide on the type 
of cuisine and the types of menus. 

At the head of the food and beverage department is the food and beverage manager. He manages the 
department and is in charge of the work of the chefs, the kitchen and the pantry. 
The chef works in a restaurant or in the food and beverage department of the hotel. The kitchen supervisor is 
the head chef. He is in charge of specialist chefs, cooks and kitchen helpers. 

A restaurant may have different specialist chefs in charge of different dishes. There is a soup chef, a 
sauce chef, a vegetable chef, a pastry chef and others. 

The cooks do the actual cooking of meals. The chefs supervise them. The kitchen helpers wash, peel 
and cut up the vegetables, wash and cut the meat. 
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All the necessary things for serving guests such as china, dishes, glassware, napery, facilities for 
warming up the dishes are kept in the pantry. The pastry chef also dispatches food and beverages within the 
department. 

The wine steward recommends and services wine to the guests. The main person in the wine-hall is 
the maitre hotel. He meets, greets and seats the customers. 

Waiters and waitresses serve food to the customers. They take orders and bring food to the tables. 
The busboy cleans the tables, pours water and brings rolls for the customers. 
The duty of the bartender is to mix and pour alcoholic drinks for customers at the bar. 

The caterer is at the head of the catering department. He provides different services from the 
restaurant. A caterer arranges and prepares parties, banquets and large group meals. He deals with large 
quantities of food and beverages. He manages the employees who serve conventions. Conventions use a lot 
of hotel facilities and catering services. 

The good name of a restaurant or a hotel´s kitchen depends on the work of all the people in catering. 
The reputation of the hotel also depends on it. 

 
7. Answer the following questions: 
 
1. What are the duties of the restaurant manager? 
2. Who decides on the type of cuisine and the types of menus? 
3. Who hires the restaurant staff and provides their training? 
4. Who is in charge of the work of the chefs? 
5. Who manages the work of the specialist chefs? 
6. What kinds of specialist chefs work in the kitchen of the restaurant? 
7. What do the cooks do? 
8. Where are the dishes kept? 
9. Who is in charge of the pantry and what does she do? 
10. Who recommends and serves wine to the guests? 
11. Who is the main person in the dining-hall? 
12. What do the waiters do? 
13. What are the duties of the busboy? 
14. Who mixes and pours alcoholic drinks? 
15. What does the caterer do? 
16. What does the success of the hotel depend on? 

 
8. Use the appropriate words from the list: 

serve food, dishes, busboy, kitchen supervisor, the maitre hotel, pastry, in charge, purchases and 
sales, to the tables, actual cooking, cuisine, staff, supervise, wine, peel and cut up, seats, 

 
1. The restaurant manager has to decide on … . 
2. He hires the restaurant … and provides their training. 
3. Often the restaurant manager has to decide on the type of … and the types of menus. 
4. The … is the head chef. 
5. He is … of specialist chefs, cooks and kitchen helpers. 
6. A restaurant may have different specialist chefs in charge of different … . 
7. There is a soup chef, a sauce chef, a vegetable chef, a … chef and others. 
8. The cooks do the … of meals. 
9. The chefs … them. 
10. The kitchen helpers wash, … the vegetables, wash and cut the meat. 
11. The … steward recommends and services wine to the guests. 
12. The main person in the wine-hall is … . 
13. He meets, greets and … the customers. 
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14. Waiters and waitresses … to the customers. 
15. They take orders and bring food … . 
16. The … cleans the tables, pours water and brings rolls for the customers. 

 
9. Translate the following sentences from Ukrainian into English: 

1. Менеджер ресторану відповідає за політику ресторану і його роботу. Він займається 
питаннями іміджу ресторану. Йому доводиться планувати роботу ресторану і вирішувати питання 
закупівель і продажів. 

2. Менеджеру ресторану часто доводиться вирішувати питання вибору кухні і меню. 
3. Менеджер відділу їжі та напоїв відповідає за роботу шеф-кухарів, кухні та комори. 
4. Їжу для ресторану готують насправді кухарі. Шеф-кухарі керують ними. Помічники по 

кухні миють, чистять і ріжуть овочі, миють і ріжуть м'ясо. 
5. Все необхідне для обслуговування гостей: фарфор, тарілки, чарки, склянки, серветки, 

засоби для миття посуду, - зберігаються в коморі. 
6. Сомельє рекомендують і подають гостям вино. 
7. Офіціанти і офіціантки подають гостям їжу. 
8. Керівник відділу харчування організовує і готує вечори, банкети та їжу для великої 

кількості гостей. 
9. Добре ім'я ресторану або кухні залежить від роботи всіх співробітників відділу харчування. 

 
10. Read and translate the text: 

The deluxe and superdeluxe hotels are exceptionally well-appointed hotels. A high standard of 
comforts and services is offered to the guests. They are known under the name of 4 and 5-star hotels 
according to the European classification. 

These are exceptionally luxurious hotels. Extremely comfortable and luxurious guestrooms are 
offered to the guests. Perfectly appointed public rooms are provided for the needs of the guests: lounges, 
banquet halls, conference rooms. 

There are private bathrooms with shower and a lavatory in all bedrooms. All bedrooms are fitted 
with a telephone, a colour TV-set and a radio. 

In a superdeluxe hotel all guestrooms are fitted with up-to-date equipment and amenities: room 
telephones, colour TV-sets, home videos, background music, mini-bars, full-length mirrors, excellent 
furniture. 

A variety of recreational facilities is provided for the guests: swimming pools, health clubs and 
fitness centres, saunas, solariums, beauty parlours. Where gambling is allowed the superdeluxe hotels 
contain casinos and night clubs. 

The deluxe and superdeluxe hotels provide all-night lounge service and all-night room service. 
Private parking lots are provided for the guests. 

A variety of restaurants and bars cater for the needs of all kinds of visitors. They are open for 
breakfast, brunch, lunch, dinner and supper. 

The superdeluxe hotels have got a very high proportion of employees to guests and guestrooms. It 
means that a large number of people are employed to serve the guests. The proportion may be three 
employees to one guestroom. The employees are perfectly trained to meet the high standards of service. 
The resort or beach hotels in hot countries offer private swimming pools. The rooms are fitted with air-
conditioning and mini-bars. Saunas and solariums are also provided. 

The deluxe and superdeluxe hotels have excellent locations in beautiful neighbourhoods and 
convenient transportation means. 

The prices are rather high but the guests get their money´s worth. 
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11. Answer the following questions: 

1. How are the deluxe and superdeluxe hotels also called? 
2. What kind of accommodation is offered in the deluxe and superdeluxe hotels? 
3. What are the guestrooms fitted with? 
4. What sorts of services are provided in the deluxe and superdeluxe hotels? 
5. What sort of recreational facilities are provided in the deluxe and superdeluxe hotels? 
6. What kinds of meals are offered in the deluxe and superdeluxe hotels? 
7. What sorts of facilities are provided in the deluxe resort hotels? 
8. What is the proportion of employees to one guestroom in the superdeluxe hotels? What does it 
mean? 
9. Where are the deluxe and superdeluxe hotels located? 
10. What are the prices like? 

12. Use the appropriate words from the list: 

money´s worth, solariums, fitness, locations, high proportion, hot countries, transportation, to serve, 
all-night, room, gambling, casinos, recreational, up-to-date, appointed, exceptionally, 

 
1. The deluxe and superdeluxe hotels are … luxurious hotels. 
2. Perfectly … public rooms are provided for the needs of the guests: lounges, banquet halls, 

conference rooms. 
3. In a superdeluxe hotel all guestrooms are fitted with … equipment and amenities. 
4. A variety of … facilities is provided for the guests: swimming pools, health clubs and … centres, 

saunas, solariums, beauty parlours. 
5. Where … is allowed the superdeluxe hotels contain … and night clubs. 
6. The deluxe and superdeluxe hotels provide … lounge service and all-night … service. 
7. The superdeluxe hotels have got a very … of employees to guests and guestrooms. 
8. It means that a large number of people are employed … the guests. 
9. The deluxe and superdeluxe hotels have excellent … in beautiful neighbourhoods and convenient 

… means. 
10. The resort or beach hotels in … offer private swimming pools. 
11. Saunas and … are also provided. 
12. The prices are rather high but the guests get their … .  

13. Translate the following sentences from Ukrainian into English: 

1. Готелі класу “люкс” і “суперлюкс” – це виключно добре обладнані готелі, де гостям 
пропонується високий стандарт зручностей і послуг. Вони відомі як 4-5 зіркові готелі. 

2. Це виключно розкішні готелі. Гостями надаються надзвичайно зручні і добре обладнані 
номери. 

3. Всі кімнати оснащені найсучаснішим обладнанням і зручностями: телефон в номері, міні-
бари, дзеркала в повний зріст, чудові меблі. 

4. Гостям пропонується велика різноманітність можливостей для відпочинку: басейн, 
оздоровчі клуби, фітнес-центри, сауни, солярії, салони краси. При наявності ліцензії на азартні ігри в 
цих готелях є казино і нічні клуби. 

5. У готелях класу “люкс” і “суперлюкс” здійснюється цілодобове обслуговування в номерах і 
вітальнях готелю. 

6. Величезна кількість ресторанів і барів піклуються про харчування гостей готелю. Вони 
організовують обслуговування під час сніданку, другого сніданку, ланчу, обіду і вечері. 

7. В готелях класу “люкс” і “суперлюкс” дуже високий відсоток обслуговуючого персоналу по 
відношенню до гостей і номерам готелю.  Пропорція може становити 3  службовців на 1  номер.  
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Обслуговуючий персонал добре підготовлений, щоб відповідати високим стандартам 
обслуговування.  

 
14.Questions  
 
1. Name some professions in tourism.  
2. What are the principal tasks of a tour guide?  
3. What personal characteristics must a tour guide have?  
4. What kind of knowledge must a tour guide have?  
5. Which special skills are required for this job?  
6. Name some responsibilities of a travel agency manager.  
7. What information does a travel agent provide for travellers?  
8. Which personal characteristics must a travel agent posess?  
9. What are the duties of amusement and recreation workers?  
10. Why is the job of a cruise reservation agent still necessary today?  
11.What must a cruise reservation agent be like?  
12.What information do tourist information centres provide?  

 

Vocabulary 

1. butter dish – маслянка 
2. china [ 'tʃainə ] – порцеляновий посуд 
3. coffee pot – кавник 
4. crockery – фаянсовий посуд 
5. cup – чашка 
6. cutlery – столові прилади 
7. dinner plate – неглибока тарілка 
8. dish – блюдо, тарілка 
9. earthenware [ 'ɜ:θnweə ] – глиняний посуд 
10. fork – виделка 
11. glass – склянка 
12. goblet – келих 
13. knife [ 'naif ] – ніж 
14. pepper shaker / pepper box – перечниця 
15. pitcher / jug – глечик 
16. plate – тарілка 
17. saucer – блюдце 
18. soup plate – глибока тарілка 
19. spoon – ложка 
20. sugar basin [ 'ʃugə 'beisn ] – цукорниця 
21. tea caddy – чайниця 
22. tea kettle / kettle – чайник 
23. tea spoon – чайна ложка 
24. teapot – заварювальний чайник 
25. tray – піднос 
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PAYMENT METHOD TYPES 

What are Payment Systems? 

A Payment System is a mechanism that facilitates 
transfer of value between a payer and a beneficiary by 
which the payer discharges the payment obligations to 
the beneficiary. Payment Systems are the medium to 
transfer funds from one person to another that facilitate 
businesses and economies. Payment system enables two-
way flow of payments in exchange of goods and services 
in the economy. Payment systems help consumers to 

transfer funds to each other. Cash is the traditional and most widely used payment instrument that 
consumers use in their daily lives to purchase goods and services. Banking channels also provide other 
payment instruments through different platforms and these are also widely used in commerce. Payment 
systems comprises of instruments through which payments can be made, rules, regulations and procedures 
that guide these payments, institutions which facilitate payment mechanisms and legal systems etc. that are 
established to facilitate transfer of funds between different participant institutions. Payment systems are used 
by individuals, banks, companies, governments, etc. to make payments to one another. 

Classification of Payment Methods 

Payment Systems can be broadly classified into 
Large Value Systems and Retail Payment Systems. For 
the purpose of making things easy to understand we 
have classified the various payment methods in the 
following format: 

1.Large Value Payment System 
2.Retail Payment System 
3.Cash Payment 
4.Paper Based Payments 
5.Cheques 

6.Demand Drafts 
7.Payment Orders or Banker’s Cheques 
8.Card Based Payments 
9.Credit Card 
10.Debit Card 
11.Electronic Payments and Remittances 
12.Electronic Clearing Services 
13.Electronic Funds Transfer 
14.Real Time Gross Settlement 
15.Internet Banking 
16.Mobile Banking 

Cash Payment 

Cash payment is the oldest, most common payment system 
which  is  well  known and  is  the  most  preferred  method for  small  
payments because it involves no credit. With cash, you can 
usually purchase goods and services easily as it widely accepted. 
Carrying too much cash is risky as it can lead to theft and other 
problems. However, people still carry cash for its convenience and 
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flexibility. From the payee’s point of view, transactions are completed immediately and this cash can be re-
used for other transactions. This system is suited for small amounts of payments. 

Cheques 

A cheque is an order to transfer funds from the payer’s bank to the account of the payee. Cheques are 
simply a payment instruction from the account holder to his/her banker directing that a certain sum of 
money should be paid to a specific individual or to the bearer of the instrument. On receipt of cheques, the 
beneficiary will deposit it with his banker who will collect the money through clearing house system, where 
banks in a city exchange cheques with one another and settle the payments by arriving at a net amount of 
payables and receivables. After exchange of cheque, the account of the issuer of the cheque is debited and 
the credit is passed on to the banker of the beneficiary. 

Credit Card 

Credit card system is a credit facility 
extended to a user who is issued a plastic card which 
can be used in place of cash for making any type of 
payment/purchase. Credit Card enables its holder to 
buy goods and services with a credit line given by 
credit card issuer. The institution which issues the 
card has a tie up with the concerned merchant 
establishment and the card issuing organization, if 
different, to facilitate this arrangement. The amounts 
charged to the customer are paid by card issuer to the 
merchant and subsequently billed to the customer. 

Funds  are  settled  at  a  later  date.  Card  holders  are  billed  on  a  monthly  basis  and  bear  financial  charges  
(interest) on outstanding amounts if payments are not made by the due date. Credit cards are issued through 
commercial banks and/or other issuers. A credit card holder may not be an account holder in the bank which 
issues the credit card. 

Debit Card 

Debit Card is a payment card where the transaction amount is deducted directly from the card 
holder’s bank account upon authorization. Debit cards can be of two types, one which are linked to an 
account and is issued by banks to account holders only. Second could be pre-loaded cards where a certain 
amount is stored in the card. Generally, debit cards are also ATM cards. The mode of using debit cards and 
credit cards is generally the same. 

Electronic Payments and Remittances 

With the advent of computers and electronic communications a large number of alternative electronic 
payment systems have emerged. These include electronic funds transfers, direct credits, direct debits, 
internet banking and e-commerce payment systems. Payment systems are used in lieu of tendering cash in 
domestic and international transactions and consist of a major service provided by banks and other financial 
institutions. Standardization has allowed some of these systems and networks to grow to a global scale, but 
there are still many country and product specific systems. 

Electronic Funds Transfer 

This electronic mode of remittance of funds is 
enabled by the participating banks under supervision of the 
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central  bank  of  the  country.  The  amount  sent  from  the  sender’s  bank  branch  is  credited  to  the  receiver’s  
bank branch on the same day or at the most the next day. This facility saves the effort of sending a demand 
draft through post and the inherent delay in reaching the money to the receiver. Banks may charge 
commission for using this service.  

Internet Banking 

Online banking (or Internet banking or E-
banking) allows customers of a financial institution 
to conduct financial transactions on a secure 
website operated by the institution. This is a very 
fast and convenient way of performing banking 
transactions such as transferring funds from your 
savings to current account or to a third party 
account. The major advantages are that the 
payments are made at the convenience of the 
account holder and are secured by user name and 
password. This facility can be used at any time and 
from anywhere in the world with internet access. 
The only disadvantage is that for making this 
payment access to computers and internet services 
is required and internet comes at an additional cost. 

 
Mobile Banking 

Mobile banking is a service provided through the combined effort of a bank and a mobile service 
provider, to perform common banking transactions. An active bank account is needed and a mobile phone 
equipped with features required by the bank. The advantages of this system is that it is secured and available 
to user at all the times, very fast and convenient way of making payments as the payments can be made from 
anywhere that has mobile network coverage. Some disadvantages are security as mobiles need to be kept 
safely, otherwise misuse may occur. 

In a monetized economy there are many different types of transactions that are conducted daily that 
facilitate the transfer of goods and services from one person to another and need to be settled by way of a 
payment.  Payment  systems play  an  important  role  in  any  country  and  are  very  important  for  the  effective  
functioning of the economy. The central banks of the country are an integral part of the payment systems as 
it monitors, supervisors and regulates the whole payment system processes. 
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